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ABS-CBN TVplus sells
7M units in 4 years

PH ambassador to the US visits ABS-CBN Philippine Ambassador to the US Jose Manuel

Romualdez (center) visited recently the ABS-CBN office in Quezon City and met with ABS-CBN executives (l-r)—chief
operating officer for Broadcast Cory Vidanes, president and chief executive officer Carlo L. Katigbak, chairman
Mark Lopez, Integrated Marketing head Nandy Villar, Global chief financial officer Edgardo Garcia and Integrated
Events and Customer Engagement head Bobby Barreiro—to discuss a prospective project in Washington DC in 2020.
ANC news program “Dateline Philippines” hosted by Karmina Constantino also interviewed Romualdez, where he
addressed some pressing concerns involving the Philippines and the US and gave his thoughts on the visit of US
Secretary of State Mike Pompeo in the country.

First Gen, Tokyo Gas secure
approval for LNG project
Japan’s largest gas utility
plans to own a 20% stake of the
project, aiming to commence
operation in 2023, Tokyo Gas
spokesman Noriyoshi Ibara in
Tokyo told NNA.
Tokyo Gas and First Gen
submitted the LNG terminal
plan to the DoE last December. Although the consortium
gained the permit, “we have
yet to make a final investment
decision,” the spokesman said
without elaborating.
The new terminal will have an
annual capacity of 5.26 million
tons, according to Rino Abad,
director of the department’s oil

industry management bureau.
Local media said investment
costs were estimated at $10 billion.
Manila has so far approved
two other LNG hubs development projects, but the Tokyo
Gas-First Gen venture is the
largest in capacity size.
First Gen aims to firm up
contractors, costs and other arrangements “within the year”
to proceed the plan by next
year, company president Francis Giles Puno was quoted by
“BusinessMirror” as saying.
(Excerpted from news.abs-cbn.
com)

ABS-CBN TVplus’ pay-perview channel KBO, which is
now open to all networks, has
attracted 1.2 million unique
customers to register using the
service.
Based on the Kantar Media establishment survey last
August 2018, 72% of non-cabled homes in Metro Manila
have an ABS-CBN TVplus

box versus 55% in August
2017.
The number of non-cabled
homes with an ABSCBN TVplus box also increased in Mega Manila
to 65% from 44%, while
those in the suburbs grew
to 57% from 33% in the
same period last year.
ABS-CBN TVplus also continues
to expand its signal
coverage areas as part
of its mission to lead
the country’s migration to
digital broadcast by 2023.
In November 2018, Batangas
became the 16th signal coverage area of ABS-CBN TVplus.
Other coverage areas include
Metro Manila, Bulacan, Nueva
Ecija, Pangasinan, Rizal, Laguna, Pampanga, Tarlac, Benguet,
Cavite, Metro Cebu, Cagayan
de Oro, Iloilo, Bacolod and
Davao. (K. Choa)

ABS-CBN declares cash dividends
ABS-CBN
Corporation,
during its board meeting
on February 28, 2019, approved a cash dividend of
P0.004 per preferred share.
The amount represents the

2% per annum dividend
based on the issue price
of the preferred shares of
P0.20 each.
The board also declared a
cash dividend of P0.55 per

common share.
The cash dividends are
payable on or before March
26, 2019 to all stockholders
of record as of March 14,
2019.

Achievers feted as SKYBIZ
celebrates milestone
SKYBIZ recognized its 2018
top cable, broadband and group
performers in the fifth annual
TOPS Awards on February 19.
SKYBIZ division head Jon
Arayata led the toast to cele-

Annual
Meeting Dates

April 25: ABS-CBN,
Dolphy Theater, ABS-CBN
Compound, 8am
May 10: FPH, The Fifth,
Rockwell Events Hall, 10am
May 29: Rockwell, The
Fifth, Rockwell Events
Hall, 9am

brate the milestone, which saw
the company record P1 billion
in sales in 2018.
SKYBIZ cited the individuals
who achieved high sales performance quarterly and annually.
One of the major awards—
the Highest Cable Performer—was given to Caroline Yenko for achieving an outstanding
performance of 261%. Teresa
Guido was the TOP Group
Sales Head winner for her stellar achievement of 128%.
SKYBIZ acknowledged the
TOP Portfolio Sales Performers, individuals who achieved
both their base and new revenues targets. Awarded for their

exceptional work were Geeka
Feliciano (107%), DM Solis
(105%) and Yenko (102%).
The awardees were each given a special plaque of recognition, a limited edition SKYBIZ
winner’s jacket and a souvenir
timepiece. All of them had
their moment onstage with Kapamilya performer Erik Santos,
who serenaded them with his
signature ballads.
SKYBIZ business unit head
Dicky Liwanag ended the event
with a message of gratitude. He
also encouraged everyone to
“Dare to Go Beyond” in 2019
to put SKYBIZ closer to another billion-peso milestone.
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ABS-CBN still most-watched
network in February
By Kane Choa

ABS-CBN is still the network
of choice nationwide by most
Filipino viewers as it registered
an average audience share of
45%, 15 points higher than
GMA’s 30%, based on data
from Kantar Media.
Like in January, the Kapamilya Network swept nine out of
the top 10 most watched shows
nationwide with “FPJ’s Ang
Probinsyano” leading the list
with 42.3%.
It is followed by “TV Patrol”
(31.3%) and “World of Dance
Philippines” (31.3%), which continued its reign as the country’s
most-watched weekend program
as it featured its Duels round.
“The General’s Daughter”
(30.6%) kept viewers on the

edge of their seats, while “Maalaala Mo Kaya” (25.1%) attracted weekend viewers.
“Home Sweetie Home
Walang Kapares” (22.9%) and
“Wansapanataym”
(22.7%)
captivated viewers, while latenight favorite “Halik” (22.3%)
had viewers glued to their
screens. On the other hand,
“Rated K Handa Na Ba Kayo”
(21.6%) entered the top 10 for
the first time this 2019.
ABS-CBN sustained its
lead in Metro Manila and
Mega Manila. The Kapamilya
network dominated in Metro
Manila where it scored 43%,
20 points higher than GMA’s
23%. ABS-CBN likewise led
in Mega Manila where it reg-

istered 36%, beating GMA’s
29%; in Total Luzon where it
got 40% over GMA’s 32%; in
Total Visayas with 55% over
GMA’s 24%; and in Total Mindanao with 55% versus GMA’s
26%.
Once again, ABS-CBN won
across all time blocks, particularly in prime time where it
earned an average audience
share of 50%, 20 points higher
than GMA’s 30%.
The Kapamilya network also
conquered the morning block
with an average audience share
of 37% compared to GMA’s
26%, the noontime block with
44% versus GMA’s 30% and
the afternoon block with 46%,
beating GMA’s 32%.

“Market Edge” anchor Cathy Yang (front row, 7th from right) welcomes the HBSCP members

HBS alumni get the ‘Kapamilya Experience’

A treat for SKYBIZ clients SKYBIZ recently treated clients to the “Eto Na! Musikal nAPO!” musical

at Maybank Performing Arts Theater in Bonifacio Global City and had fun with key accounts managers Dondi Ramos,
Munik Martinez and Joan Godoy and members of the support team. SKYBIZ Key Accounts 3 is headed by Jacqui
Soriano. The clients enjoyed the amazing show. The event was also attended by Dol Bernardo, SKYBIZ head of Trade
and Events.

A group of graduates of the
Advanced Management Program of Harvard Business
School (HBS) visited ABSCBN Corporation on February
12 and caught the live business
program “Market Edge” with
Cathy Yang.
The HBS Club of the Philippines (HBSCP) counts the
following ABS-CBN officers
among its members: chairman
emeritus Eugenio Lopez III,
president and chief executive
officer (CEO) Carlo L. Katigbak, chief content officer Charo



SKYBIZ screens ‘Pursuit of
Happyness’ to inspire employees

PHOTO BY: CATHY YANG

FIRST Gen Corporation said
it was waiting for formal notice
on the Department of Energy’s
(DoE) decision allowing it to
proceed with a natural gas project with Tokyo Gas Co.
First Gen said its unit, FGEN
LNG Corporation, applied for
a notice to proceed with the
construction of an LNG terminal in Batangas City, according
to a stock exchange filing dated
March 8.
Tokyo Gas, in a separate
statement, said that it obtained
together with First Gen the
Philippine government’s approval for the project.

ABS-CBN TVplus sales
continue to rise as ABSCBN reports that seven million units have been sold as
of February, four years since
its launch in February 2015.
Sales have been steadily
growing as more Filipinos
patronize the country’s pioneering digital terrestrial
television (DTT) product.
Based on Kantar Media’s Q4 2018 report of
DTT households nationwide, ABS-CBN TVplus
exclusive channels CineMo
and YeY kept their spot as the
third and fourth most watched
channels, respectively.
Meanwhile, after the launch
of new exclusive channels last
year, Jeepney TV claimed the
fifth spot, followed by Movie
Central and Asianovela Channel in sixth place and eighth
place.

Biz News

Santos-Concio, chief operating officer-Broadcast Cory
Vidanes, Customer Business
Development head Vivian Tin
and Themed Experiences head
Cookie Bartolome.
ABS-CBN, together with a
team from HBSCP, organized
“HBSCP Kapamilya Experience
2019.” The experience consisted
of an immersive studio tour and
a two-part forum where some
members of the ABS-CBN executive committee spoke. HBS
alumni welcome such company
tours to experience various cor-

porate cultures and learn from
successful systems and procedures.
Among the visitors were
Mega Global Corporation president and CEO and president of
the Harvard Owners, Presidents
and Managers Course in the
Philippines William Tiu-Lim;
Century Properties Group Inc.
founder and chairman Jose Antonio; and Far Eastern University chairman Aurelio Montinola.
“Market Edge” airs from
ABS-CBN’s Studio 7 on ANC
on weekdays. (CPS)

SKYBIZ started the year with
a buzz with the launch of its
first “blue carpet” event—the
“Pursuit of Happyness” movie
screening—at the ABS-CBN
Dolphy Theater.
Executives and sales employees participated in the blue carpet
walk to formally launch the first
event of SKYBIZ for the year.
Dicky Liwanag, SKYBIZ
Enterprise and MSME head,
delivered a heartwarming speech
as he opened the event.
“Pursuit of Happyness” starring Will Smith and Jaden
Smith is a reflection film that
shows life is difficult, but if you
counter every struggle with
positive actions it will result in
rewards—a great film for the
SKYBIZ family to boost their
morale and be inspired and passionate in every way.

L-R: SKYBIZ LOB head Jon Arayata, Trade and Events head Dol Bernardo
and Enterprise and MSME head Dicky Liwanag

In 2013, SKYcable launched
SKYBIZ, a division that caters
chiefly to the connectivity and
content services needs of big
businesses and SMEs. SKYBIZ was created after SKY

saw the need for an alternative
provider that can help ensure
clients’ smooth and seamless
operations in line with its mission to empower businesses in
achieving sustainable growth.

SKYdirect hits 1M subscribers
MORE families nationwide
are experiencing top-rated entertainment and lifestyle content and news on SKY as its
direct-to-home pay TV service,
SKYdirect, reached more than 1
million subscribers this February.
SKYdirect, which offers affordable prepaid and postpaid
plans, has enabled households
nationwide, especially those in
remote areas, to access quality
content since its launch in May
2016.
“This achievement signifies
that SKYdirect is enriching lives
of Filipino families who want
nothing but the best TV viewing experience for their loved
ones at home. SKYdirect will
continue to strive to offer topnotch services with a touch of
‘Wow at Saya’ to further enrich
the lives of more Filipinos nationwide,” said Claudia Suarez,
head of SKY’s consumer products group.
Meanwhile, SKY president
and chief operating officer
March Ventosa said that the
milestone would not have been
possible without the support of
SKY Kapamilya and partner
dealers and distributors.
“We are very thankful to our
SKY Kapamilya and partners
who believe in SKYdirect. This
2019 and in the years to come,
we hope to contribute more to
ABS-CBN and SKY’s shared
vision to give meaningful service to Filipinos.”

In three years, SKYdirect
subscribers have enjoyed the
benefits of the service including pay-per-view offerings, free

Promos & offers

upgrades to its highest plan, à
la carte channels via SKYdirect
Select, channel promos and
more.

MMFF picks on SKY Movies
PPV

Movies from the 2018 Metro Manila Film Festival (MMFF) make
TV viewing exciting as SKY Movies Pay-Per-View features “Girl in
the Orange Dress” and “Mary, Marry Me” until March 31. “Rainbow’s Sunset” adds even more spice to the lineup. Also included in
this month’s bundle are “Otlum” and “Pinoy Pride 34.” Treat your
friends and family to an MMFF marathon in standard or high
definition from the comfort of your home or on any device anytime,
anywhere via SKY on Demand for P30 for three days’ access. Call
your local SKY offices or visit www.mysky.com.ph/moviesppv.

Learning made easy with SKYcable Select educational channels

Kids and adults will experience the joys of learning while being
entertained with SKYcable Select’s new channels—ZooMoo, Da
Vinci Kids and FilmBox ArtHouse. Subscribers may add any of
these channels to their channel lineup via SKYcable Select for as low
as P20/month. They can also subscribe to FilmBox ArtHouse and
Da Vinci Kids on SKYcable Select’s Family Pack for P350/month.
Visit mysky.com.ph/addchannels to subscribe.

Follow us @lopezlinkph on Twitter and Like us on Facebook at facebook.com/lopezlinkonline
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couch potato treats

NBA’s Playoff push on
ABS-CBN, S+A

Teams are gearing up for the final push to
earn a Playoff spot. As the games intensify, so
does the coverage of the NBA on ABS-CBN
S+A and “NBA SabaDos.” After the matchups between the Philadelphia 76ers and the
Oklahoma City Thunder, the Brooklyn Nets
vs. the Charlotte Hornets, and the Thunder
vs. the San Antonio Spurs, the Los Angeles
Lakers will face Toronto on March 15, live
at 9:30am on S+A. Meanwhile, the Clippers
will face the Brooklyn Nets on March 18,
which will also air live on S+A at 9am. Don’t
miss a game of March’s exciting NBA action
as teams make their final push for the NBA
Playoffs!

Ricci Rivero scores as
MYX celebrity VJ

UP Fighting
Maroon Ricci
Rivero takes
on MYX’s
hosting challenge as celebrity VJ for
March. Teeth
is the month’s
“ M Y X
Headliner”
as rock band
St.
Wolf
makes
its
move under “MYX Spotlight.” Chill out with VJ
Ricci on “Mellow MYX” on March 17 to 23 and
“My MYX” on March 25 to 29. Watch MYX
on ABS-CBN TVplus Ch. 12, SKYcable Ch. 23
and SKYdirect Ch. 37.

IV of Spades, Moira and Shanti
Dope lead MMA nominees
SHANTI Dope, Moira dela Torre
and IV of Spades topped the MYX
Music Awards 2019 nominees, and
they are all vying to bag the most
coveted recognition—Artist of the
Year, Song of the Year, and Music
Video of the Year—from the country’s hottest musical showdown
happening on May 15.
Shanti Dope is nominated in
seven categories including New
Artist of the Year, Male Artist of
the Year and Artist of the Year. His
single “Nadarang” is a contender
for Song of the Year and Urban
Video of the Year, while the track
“Shantidope” featuring Gloc-9 got
nominations for Collaboration of
the Year and Music Video of the
Year.

Young rapper Shanti Dope copped noms
in seven categories

Moira also received seven nods,
including Mellow Video of the
Year, Song of the Year and Music
Video of the Year for “Tagpuan,” as

well as Female Artist of the Year
and Artist of the Year. She’s also
nominated for Media Soundtrack
of the Year for “Kahit Maputi Na
Ang Buhok Ko” and Collaboration
of the Year for “Kung Di Rin Lang
Ikaw” with December Avenue.
IV of Spades got five nominations including Group of the Year,
Artist of the Year and Song of the
Year for “Mundo.” The band also
got nods for Rock Video of the
Year and Music Video of the Year
for “In My Prison.”
Nadine Lustre raked in nominations as Female Artist of the Year and
Artist of the Year as well as for Music
Video of the Year for“St4y Up” and
Media Soundtrack of the Year for
“Prom,” a collab with James Reid.

Jade Riccio joins Star Music
AFTER bagging the Best Classical
Performer nod in the recent Aliw
Awards, opera singer Jade Riccio
has officially joined Star Music
and is now ready to swoon listeners
with her rendition of “Bring Me to
Life.”
The National Music Competitions for Young Artists winner
turned an Evanescence rock masterpiece into a unique crossover
version with her distinctive soprano voice.
“I want to make a difference
and bring classical music to the
mainstream audience and inspire

more Filipino listeners,” shared
Jade.
The new Star Music artist is also
set to release her first solo album
this year, which promises to be a
showcase of her elegant yet accessible artistry.
Jade is one of the most successful classical singers in the crossover
arena. From the opera productions
of the Cultural Center of the Philippines, to Singapore, to concerts in
the US, Germany, Italy and all over
Europe, her performances were witnessed and acclaimed by audiences
in the Philippines and abroad.

NAMCYA winner Jade Riccio

Check out Jade’s “Bring Me to
Life” single on digital stores and
watch for her upcoming album.

Doraemon now a Kapamilya!
By Kane Choa

‘PlayHouse’: Zanjoe,
Angelica fight for love
and family

After Robin’s ( Justin James Quilantang) rescue
from the hands of his foster father, fate continues to hinder Patty (Angelica Panganiban) and
Marlon (Zanjoe Marudo) in “PlayHouse.” They
will work hard to save their adopted son’s life,
but the process will also remind them of the love
they once had for each other. Will the former
couple be able to give Robin the home that they
have also dreamt for themselves? Don’t miss the
last few days of “PlayHouse” on ABS-CBN and
ABS-CBN HD (SKYcable Ch. 167).

KAPAMILYA kids are in for a
world of fun and adventure as
“Doraemon” finally joins the Kapamilya network.
In a trade event at the Green
Sun Hotel Axon, the titular robot
cat from the future—along with
his friends Nobita, Shizuka, Suneo and Takeshi—was introduced
to the public as a member of the

Kapamilya network.
ABS-CBN’s Acquisitions and
International Sales Distribution
(ISD) division partnered with
Animation Intl. Ltd., ShoPro and
ADK Emoticons Inc., the companies that own the rights to distribute the “Doreamon” franchise.
“We are very happy and excited
to finally say that Doraemon is a

Kapamilya. It has been a long time
coming and we believe this is a
landmark acquisition for our kiddie viewers and kids at heart who
have been asking when Doraemon
will ever show up on ABS-CBN,”
said Acquisitions and ISD head
Macie Imperial.
Set to air on ABS-CBN TVplus
channel YeY starting May, “Doraemon” follows the adventures of
Nobita Nobi, a young boy who suffers from bullying, and his trusty
friend Doraemon.
“We are very excited because we
didn’t have Doraemon on television
for a long time and ABS-CBN is
one of the best channels here so
we’re really looking forward to this
partnership,” said Animation Intl.
Ltd. general manager Tim Kondo.
Watch for the premiere of “Doraemon” on May 27 at 5 p.m. on
YeY, available on ABS-CBN TVplus.

Ben&Ben, Darren Espanto,
Julie Anne San Jose and Yeng
Constantino, meanwhile, got three
nods each.
Other exciting awards to look
forward to are Remake of the Year,
Music Video Guest Appearance
of the Year, International Video of
the Year, MYX Bandarito Performance and MYX Celebrity VJ of
the Year.
Check out the #MYXMusicAwards2019 nominees playlist on
Spotify and vote for your favorite
nominees until May 12 by logging
on to www.myxph.com.

Councils
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Biz Excellence

LGFI
holds
learning
session
ABS-CBN execs
on
impact
investment
represent PH
Our very own

in NY Festivals
Grand Jury
By Kane Choa

Jed soars with
‘Superhero’
album

JED Madela recently launched his
album “Superhero” under Star Music, now available on iTunes, Amazon, Apple Music and Spotify.
The “Tawag ng Tanghalan”
judge’s latest offering has multiple
tracks, including “Superman,” “Superhero,” “I Got Your Back,” “You
Were Mine” and “Di Matitinag.”
Also part of “Superhero” is the
single “Be With You Again,” his
collaboration with BoybandPH.
“It’s about two people who had a
relationship that didn’t work. One
of them is hoping to get another
chance at love,” Jed shared.
The album launch was held at
Eastwood Open Park with Six
Part Invention and guest performers JMKO and Lara. It was led by
musical director Rey Cantong and
hosted by MYX VJ Ai dela Cruz.
Aside from the recording project, the World Championship of
the Performing Arts hall of famer
is also set to have his 15th anniversary concert tour all over the
Philippines and also in the US and
Canada this year.
Download Jed’s “Superhero” on
digital stores and watch for his nationwide mall tours to promote his
newest songs. (K. Choa)



Ging Reyes

Robert Labayen

ABS-CBN’s Ging Reyes and
Robert Labayen are taking on
new roles in the New York Festivals (NYF) Television & Film
Competition as members of the
2019 Grand Jury.
Reyes, head of Integrated
News & Current Affairs, and
Labayen, head of Integrated
Creative
Communications
Management (CCM), join
other award-winning industry
experts from all over the world
in judging the entries to the
NYF.
Reyes also sits on the 2019
NYF advisory board with 18
other leaders in media.
Reyes has more than 30 years’
experience as a broadcast journalist. She joined ABS-CBN
in 1986 as a production assistant, rose through the ranks to
become executive producer and
head writer of “The World Tonight” and other special events
and, eventually, director for
news production.
Prior to her appointment as
the news chief of ABS-CBN,
she headed ABS-CBN’S North
America News Bureau from
2002 to 2010.
Labayen, meanwhile, is a
Lifetime Achievement awardee
in Philippine advertising with
over two decades of experience
in the industry before joining
ABS-CBN in 2004.
He started as a copywriter
and rose to the rank of managing partner and executive cre-

ative director. He also served as
president of the Creative Guild
of the Philippines.
Labayen is the creative genius behind ABS-CBN’s iconic
station IDs like “Bro, Ikaw ang
Star ng Pasko” and “Family is
Love.” Under his watch, CCM
has won top awards in the NYF
and Promax-BDA, among
many others.
After taking home three
medals—one gold, one silver and one bronze—in 2018,
ABS-CBN is up for three more
awards this year.
Its current affairs program
“Mission Possible,” with its
episode “Kapit Lang, Anak,”
made it as finalist in the Best
Public Affairs Program category.
The television plug for the
same episode titled “Elsa and
Sarah,” produced by CCM,
earned a nomination in the
Station/Image Promotion category, while ABS-CBN DocuCentral’s “Local Legends”
made it to the final round of
judging in the Biography/Profiles category. The documentary
series won a nomination for its
episode “Karne Norte,” which
puts the spotlight on traditional corned beef makers in Masbate.
The New York Festival’s
World’s Best TV & Films competition honors programming
in all lengths and forms from
over 50 countries.

By Dario Pagcaliwagan

LOPEZ Group Foundation
Inc. (LGFI) recently conducted
a learning session on impact
investment for the Lopez CSR
Community (LCC).
LGFI invited two speakers
who are global professionals in
foreign capital markets—Jennifer Viloria, founder and
CEO of IISLA Ventures, and
Lawrence Ang, director at
Resonance Frontier Market
Solutions.
Viloria and Ang discussed
practices where grant-giving
becomes strategic and considers the opportunities offered
by impact investments in leveraging or expanding capital
base.
The speakers also reminded
participants about typical governance and behavior that investees need to adopt in order
to get the support of impact investors, who look for social and
environmental benefits other
than financial returns on their
investments.

From left: LGFI president Cedie Lopez Vargas; speakers Jennifer Viloria of IISLA Ventures and Lawrence Ang of
Resonance Frontier Market Solutions

After the talks, an open forum was held, followed by
CSR reports from four LCC
members: Lyka Aguilar of Sikat
Solar Challenge Foundation
Inc., Martin Daza of Mount
Apo Foundation Inc., managing director Susan Afan of
ABS-CBN Lingkod Kapamilya Foundation Inc. and executive director Dr. Rodel Lasco of
OML Center.

L-R: Martin Daza, Lyka Aguilar, Susan Afan and Dr. Rodel Lasco

First Balfour Toastmasters Club now officially chartered
EFFECTIVE leadership starts
with effective communication.
First Balfour understands that
being able to deliver presentations confidently is key in effective leadership. With this
thrust, the training methods of
Toastmasters International were
integrated into First Balfour’s
Leap, Lead, Coach leadership
and management development
program.
On January 25, 2019, First
Balfour Toastmasters Club was
officially recognized by Toastmasters International.
The event was attended by
guests from other clubs and

First Balfour HR head Caloy
Salonga. “Listen to your heart,
to your thoughts, and to your
audience,” he said to the club’s
pioneering members.

Three points to master

He added that by listening to your heart you can calm
your nerves, by listening to
your thoughts you can organize
them and by listening to your
audience you can keep them
engaged and react accordingly.
The club members were challenged to master these three
points to be able to consistently
convey a clear and impactful
message.

Toastmasters International is
a nonprofit educational organization that provides an avenue
to enhance public speaking and
leadership skills through its
worldwide network of clubs.
Pathways, its education program, aims to support members to reach their personal and
professional goals by strengthening five core competencies:
public speaking, interpersonal
communication, strategic leadership, management and confidence.

Monthly meetings

Club members participate
in monthly meetings that in-

The First Balfour Toastmasters Club was officially recognized by Toastmasters International in January

clude a three-part showcase:
table topics, prepared speeches,
and evaluation and reports. The
first part involves delivering an
impromptu speech; in the second part, another set of selected speakers will deliver their
prepared speeches. Feedback
on the performance, timing
and grammar of the speeches
are reported at the end of the
meeting.
The First Balfour Toastmasters Club hopes to gather
more members in the coming
months to create a culture that
values the significance of effective communication.
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By Carla Paras-Sison

Elaine Uy-Casipit and
Ginny Monteagudo-Ocampo:

Embracing digital
and beyond

iWant has the largest library of Filipino content on any
streaming service in the country. It offers current and old
ABS-CBN shows, documentaries and specials; 1,500 films
and restored classics; fast-cut versions of currently airing
Kapamilya teleseryes; Asianovelas; thousands of songs;
One Music’s live digital concerts; and the livestreaming of
“Camp Star Hunt,” “iWant ASAP,” DZMM TeleRadyo, ABSCBN Channel 2 and ABS-CBN S+A. The extensive library
of regularly updated content also includes iWant’s original
titles that exclusively stream on the platform.

iWANT...
from page 1

When it was launched on
November 17, 2018, ABSCBN’s streaming service iWant
swiftly racked up 2 million mobile app downloads on the back
of the teaser of its first release,
“Glorious.”
The trailer of the Angel
Aquino-Tony Labrusca starrer
reportedly picked up 1 million
views in three hours, boding
well for the fortunes of the
retooled service.
Formerly known as iWantv,
the new iteration has been
beefed up with more than 95
thousand hours of movies, TV
shows, music, and sports and
other live events for livestreaming by users in the Philippines.
The iWant catalogue has
been expanded with a section
devoted solely to originals—a
treasure trove of visual treats

that ABS-CBN plans to infuse
with at least 30 new titles every
year from Star Cinema, ABSCBN TV Production and the
iWant team.
iWant also has the most
extensive collection of Filipino
movie titles—1,500 as of last
count—in addition to material
amassed over 65 years of ABSCBN’s existence.

Disrupt television

According to iWant head
Elaine Uy-Casipit, the overarching challenge for the team,
as laid down by ABS-CBN
president Carlo L. Katigbak,
was to “disrupt television” by
drawing TV viewers to iWant.
iWant is bent on courting
and being relevant to a younger
audience, specifically the 18- to
26-year-old demographic, in addition to its core, older market.
“We’re happy to see the
analytics that we’re reaching
them—but we also have view-

Meet the Team

Milestones
2010

iWantv, one of the country’s
first online streaming services, is launched on January
8; it is initially available only

and programming,” enthuses
Ocampo.
Ocampo’s GMO Entertainment Unit, whose recent credits include “The Greatest Love”
and “Playhouse, is perhaps best
known for the groundbreaking
teleserye “Be Careful with My
Heart.”
Nowadays, some content is
even released on iWant ahead
of TV, a practice that was never
done before, adds Casipit.
“Because of the culture
change, everybody from the different lines of business is thinking how they can contribute
more to iWant,” shares Richard
Reynante, OTT Programming
and Content Development
head. “Our programming now
is very, very robust compared to
how it was before.”
Reynante, among other
things, is currently working on
gathering the works of the country’s leading actors on iWant.

Richard Reynante

Linggit Tan-Marasigan

to SKYbroadband residential
subscribers

2015

“Must Date the Playboy” starring Kim Chiu and Xian Lim
becomes the first movie released
exclusively through iWantv

“We’re also targeting those
with fanbases. For example, we
put all of the Kathniel movies
and series on iWant. If you’re a
Kathniel fan, you have a destination. We’re doing that across
all of the other celebrities.”

Entertainment cravings

So how does one get one’s
hands on the vast iWant library
that promises to “satisfy your
entertainment cravings whenever, wherever”? Users simply
need to download iWant or log
on to the website (iwant.ph)
and register before selecting
their preferred plan.
Andrew Favis, head of Product Innovations-One OTT, says
iWant currently offers three tiers:
free, whose content may be accessed immediately upon signup; premium, which is available
for one-day, seven-day or 30-day
subscriptions; and pay-per-view.
“Subscribers
can
pay
through credit card or their

Globe or Smart number for
their subscription,” Favis notes.
iWant also looks to grow
PPV by releasing movies that
have a shorter window from
theaters and more originals on
the service, citing the example
of “Glorious” and its 8.3 million
views in over 24 hours since the
video was first published.
“There’s a big demand in
terms of original content,” Favis
asserts.

Boost from ‘Be Careful’

iWant was initially called
iWantv, a catch-up service
available exclusively to SKYcable subscribers when it was
introduced in 2010.
“If you’re a SKY subscriber,
you go to iWantv and just catch
up if you missed the content,”
says Casipit.
In 2012, the service got a boost
from an unexpected source.
“Be Careful with My Heart”
starring Jodi Sta. Maria and Rich-

as the alignment with other lines
of business. Reynante graduated
from UP Diliman with a degree
in economics. He joined ABSCBN in 1986.

Head of OTT Programming and
Content Development
Reynante is the concurrent head
of Entertainment Digital Publishing and Cinebro Films. For
iWant, he is part of the team that
selects and greenlights shows for
production, curates the library of
ABS-CBN content for strategic
use in the streaming service
and manages the programming
grid that contains the programs
in iWant. He also coheads the
creation of strategies in promoting iWant content across the
properties of ABS-CBN as well

PHOTOS BY: RYAN RAMOS

Chief of staff, Office of the President and CEO
Marasigan, who joined ABSCBN in 1993, assists the CEO
in ensuring the execution of
the company’s strategic initiatives. Thus, she was tasked to
help build the new iWant team
and content. She continues to
lead the production of iWant
Originals with external and
internal producers. Marasigan
graduated cum laude from the
University of the Philippines
(UP) with an AB in broadcast
communication.

ers as old as 65—because of the
variety of content, with a conscious effort to shift to edgier
storytelling,” Casipit says, adding that the key is to “innovate
our content and the experience
where we deliver the content.”
Notes Ginny Monteaguado-Ocampo, iWant content
management head: “It’s a major
culture change, but you get to
see the values of the team. The
TV Production people, the
business unit heads, Tita Cory
(Vidanes,
COO-Broadcast)
are all working together to help
build iWant.”
That iWant is also working
with external content creators
and producers, filmmakers and
writers is a plus as it means
fresh perspectives for the team.
“We get to be exposed to
new types of storytelling, different ways of producing content, different ways of doing
things, even writing, producing

Head of Product InnovationsOne OTT
Favis serves as the overall caretaker of the iWant platform.
His duties include platform development, platform operations
and delivery. He joined ABSCBN in 2009 after graduating
from De La Salle University
with a degree in business management.

Enters into a partnership with
PLDT and Smart that allows the
latter’s customers to access the
iWantv website and mobile apps

2018

Hits 2 million downloads
upon its relaunch as iWant on
November 17

“Before, our fear was that
if a show became popular on
iWantv—back when it was
still known as iWantv—no one
was going to watch it on TV,”
Reynante reveals. “The producers also thought no one was
going to watch shows on TV if
iWantv clicked.”
“Halik” proved otherwise
by becoming a hit both on TV
and on iWant—the social media
conversations pushed people
who did not catch the TV airing
to look for the episode on iWant,
while others enjoyed it enough to
go for a repeat viewing.
Favis observes on the changes
and adjustments made by iWant
and ABS-CBN through the
years: “A big chunk of the population are millennials who don’t
view TV anymore. We transitioned our platforms to meet
the needs of the consumers and
perform our mission to be in the
service of the Filipino. We adjust
to whatever our customers need.”

Central to business

Andrew Favis

2016

ard Yap clicked due to the pair’s
chemistry. Soon enough, ABSCBN had a new hit on its hands.
The frenzy was such that viewers,
many of whom would be at work
when the series aired during the
late-morning time slot, scoured
the net to look for recaps or highlights of the day’s episode.
“It was actually ‘Be Careful’
that introduced iWantv to the
market,” says Casipit.
Recalls Reynante: “Prior to
that, our idea of video on demand was limited to YouTube.
When ‘Be Careful’ became a
hit, people would look for it
because we did not upload full
episodes on YouTube. So, everybody went to iWantv.”
Today’s “Be Careful with
My Heart” might well be
“Halik.” The “small” soap attracted a lot of social media
buzz several months into its
run and drove viewers to iWant
in an echo of the “Be Careful
with My Heart” experience.

IWANT head Elaine UyCasipit started as a consultant
for ABS-CBN Corporation’s
Digital
Media
Division
(DMD) in June 2013. Her immediate task was to streamline
and strengthen ABS-CBN’s
digital structure. Brought in
by Donald Lim, chief digital
officer of ABS-CBN from
April 2013 to March 2017,
Casipit was among the country’s pioneers during the boom
of digital agencies.
The De La Salle University-College of St. Benilde
Computer Applications major
officially became ABS-CBN’s
Digital Operations head in
September 2013. Under her
wing, DMD’s personnel grew
by 100%, a testament to ABSCBN’s commitment to further
the digital agenda.
Additionally, DMD has
reaped numerous local and
international awards for its
effective digital campaigns, including recognition from the
prestigious Lopez Achievement Awards and Walk on
Water Awards. After Lim resigned, Casipit became DMD
officer-in-charge, and her
momentum kept the division
growing.

2019

Reaches 11.3 million registered users

“Before, DMD was relegated the role of servicing only
a few of ABS-CBN’s lines of
businesses (LOBs). While this
was an important task, DMD
can do more. But with digital
becoming central to our business and to our consumers,
DMD’s end-to-end services
became more critical to most
if not all of our internal partners as well,” said Casipit.
By May 2018, Casipit also
took on the concurrent role
as division head of the new
iWant, ABS-CBN’s over-thetop (OTT) service.
“Today, our audiences
look for quality content that
they can consume easily
and conveniently via online

streaming, bypassing traditional
distribution platforms. That’s
why iWant is also important to
ABS-CBN’s success.”
She adds: “Thanks to the
support, guidance and collaboration from all of ABS-CBN’s
divisions and LOBs, we are on
our way to making our dream
a reality—for iWant to be a
big player in the global arena.
We are here to experiment and
explore. We are continuously
learning from our successes and
our failures.”

‘Blessed’

For iWant content management head Ginny MonteagudoOcampo, her main challenge is
applying her lean team of 22
to the huge task of end-to-end
content management “from
conceptualization to archiving.”
She says she is “so blessed with
hardworking, competent and
talented people who make the
work enjoyable, exciting and
fulfilling.”
The Ateneo de Manila
University
Communications
graduate brings to iWant over
two decades of experience in
TV production, having joined
ABS-CBN straight out of college in 1993. She could easily
have been teaching at a Catholic
college but after consulting with
her mentor, Jesuit scholastic Fr.
Ibarra “Nim” Gonzales, she was
directed to ABS-CBN which
seemed to “need her more.”
“Beyond being a communications graduate,
the mission to serve
the Filipino was what
I needed to be at my
center. I accepted the
assignment in iWant
after 25 years in production, again looking for
that center,” says Ocampo,
who has seen her role to
cover “bridging the gap
between production and
digital, that is, translating the creativity that
is in production into
something that works

for the digital business.”
Casipit and Ocampo note
that ABS-CBN’s market for
OTT has extended beyond
global Filipinos and encompasses all nationalities who have
internet service.
“We want to package our
artists and shows to make that
leap to reach the non-Filipino
market, where there are no barriers from country to country.
Digital is easier to roll out,” says
Casipit.

Moving mountains

Ocampo, who credits her
first boss Laurenti Dyogi with
teaching her to “move mountains” at work, says: “I want
iWant to be seen as a global
brand, for Filipino content creators to be globally known, and
still that would be in the service
of the Filipino worldwide. It’s
a different platform from TV
to digital… but in all of ABSCBN, we are all moving mountains to achieve this vision.”
Ocampo considers iWant as
a playground where she can ex-

periment with all kinds of
content and see where it goes.
“TV production is dictated
by ratings. Digital is different.”
This is where the values of a
pioneering
entrepreneurial
spirit and unity are very evident.
Casipit reminds “LopezLink” readers: “Don’t be
afraid of digital. Digital is not
only for the young. As long as
you follow what your audience
needs, you’ll be okay.”
Ocampo’s message: “Working with millennials can make
you feel old. But you bring
wisdom and experience they
don’t have. Be willing to learn
yourself. I had to educate myself with all the digital jargon
in iWant. I told them, ‘teach
me’. Anyone who keeps learning stays young. You would
think having spent 25 years in
production that I would know
everything. But the uniqueness of the digital platform
really wakes up my brain cells
and I feel young again.”



Corporate Sustainability

Lopezlink March 2019

ILOVE Foundation partner to use
BIM in developing assisted sites
By Althea Cahayag

KCFI president Rina Lopez-Bautista (center) presents the citation to Miss Universe 2018 Catriona Gray as
“Magandang Buhay” hosts Melai Cantiveros, Karla Estrada and Jolina Magdangal look on

Miss Universe Catriona Gray is
KCFI ‘Ambassador for Knowledge’
MISS Universe 2018 Catriona
Gray’s advocacy in education
has earned her a new title. She
is now the “Ambassador for
Knowledge” for Knowledge
Channel Foundation Inc.
(KCFI).
KCFI president and head
of the education arm of ABSCBN Integrated Public Service
Rina Lopez-Bautista gave
Gray the citation for the latter’s
“exceptional dedication in advocating for inclusive quality
education in the service of Filipino children.” It was signed by
Bautista and KCFI vice chairman and ABS-CBN chairman

emeritus Eugenio Lopez III.
The announcement was
made during Gray’s recent
appearance on ABS-CBN’s
morning talk show, “Magandang Buhay.”
Since 2016, the FilipinoAustralian beauty queen has
been volunteering as a teacher
assistant to the students of
nonprofit organization Young
Focus PH, which supports the
holistic development of underprivileged children in Smokey
Mountain in Tondo, Manila
through education.
“Working with Young Focus was the very reason why

I joined the pageantry in the
first place,” Gray said during
her interview on “Magandang
Buhay.”
In the official letter of conferment received by Gray, KCFI
hopes that her role as “Ambassador for Knowledge” “will raise
awareness of the global learning
crisis affecting middle- and
low-income countries, especially the Philippines, and in
turn encourage local and global
collaborative solutions between
government, businesses and
citizenry by inviting them to
become stewards and cocreators
of transformative learning.”

New linear park to transform lives in Marikina
RESIDENTS of Brgy. Tumana
in Marikina City can now walk
with ease with the 700-meter
linear park along TumanaMalanday Creek, also known as
Palay Creek.
ABS-CBN
Lingkod
Kapamilya Foundation Inc.
(ALKFI)-Bantay
Kalikasan,
in partnership with Sun Life
Foundation, Pasig River Rehabilitation Commission (PRRC)
and Arco Group, turned over
the linear park to the city government of Marikina.
The project, which was started March 2018, was funded by
Sun Life Foundation with Arco
Group designing the linear park
for free.
According to Riza Mantaring, Sun Life Foundation
chairperson, one of Sun Life’s
thrusts is the protection of the
environment and they saw the
benefit of rehabilitating the linear park.
“This is a good project because aside from helping clean
the Pasig River, it also transforms the lives of the residents,”
Mantaring noted.

PRRC will also help in
cleaning Palay Creek.
Brgy. Tumana resident
Rosana Nuñez and her fellow
homeowners go around every
night to make sure no one
throws trash into the creek and
along the park.
“The park also has solar
lamps and it is easier to walk
at night when we make our
rounds. It’s no longer dangerous and muddy,” she said in
Filipino.
Program director Jen Santos said Bantay Kalikasan will

continue to assist the residents
by conducting information,
education and communication
campaigns on solid waste management, training on people
development (River Warriors/
Earth Warriors) and providing
livelihood through mabuhay or
bokashi balls.
“Aside from transforming
the place, we also want to transform lives of the residents. We
want them to own this project
and be empowered enough to
feel that this project is theirs,”
Santos stressed. (A. Cahayag)

INVESTMENTS in Loving Organizations for Village
Economies (ILOVE) Foundation formally signed an agreement with ESCA Incorporated
to construct various structures
on the foundation’s eight assisted sites.
ESCA will provide structural engineering services using
digital technology to implement
the designs created by PDP Architects.
According to Atty. Jean de
Castro, ESCA chief executive
officer, they want to “elevate
the engineering practice in the
Philippines.”
“We’ve always wanted to
do things in a new and better
way,” she said. “We are now
looking at using technology in
engineering, so we pioneered
the use of building information
modeling [BIM] in the Philippines…building things digitally
first, and using technology to
build better coordinated buildings.”
ILOVE Foundation founder
and chairperson Gina Lopez
emphasized that the design of
the structures is important.
“What I’ve experienced in
development work…the design
is everything. Kung maganda ang

ILOVE Foundation chairperson Gina Lopez (3rd from left) with ESCA CEO
Atty. Jean de Castro, president Dr. Ernesto de Castro and SVP Engr. Jaime
Esperanza during the MOA signing

design, pupunta ang tao. Kung
maganda ang design, aangat ang
ekonomiya,” she explained.
Lopez pointed out the three
main criteria for the design
and construction of the structures—environment friendly,
culturally attuned to the place
and typhoon resilient.
ILOVE Foundation had
also signed an agreement with
PDP Architects in December
2018 to create designs aligned
with the United Nations Sustainable Development Goals.
The eight groups and communities which have a chance
to jumpstart their projects

and businesses through the
help of ILOVE Foundation’s
partners are University of the
Cordilleras in Benguet, Agap
Bulusan in Sorsogon, Busikong
Greenland MPC in Maguindanao, RIC Kape Maramag
Inc. in Bukidnon, Yellow Boat
of Hope Foundation in Zamboanga, Lasiwwai in South
Cotabato, Mindanao State
University in Tawi-Tawi and
Health Futures Foundation in
South Cotabato.
To know more about
ILOVE Foundation’s projects,
visit facebook.com/questforloveph.

Toyota disposes of ULAB, e-waste
through Bantay Kalikasan

ALKFI managing director Susan Afan (2nd from left) with Toyota Makati Inc.
HR and Admin manager Josephine Lim and president Jose Ariel Arias, ALKFI
chief finance and services officer Lita Lara and Envirocare Management
Precision Inc. VP Reno Entico

TOYOTA Makati Inc. partnered
with ABS-CBN Lingkod Kapamilya Foundation Inc. (ALKFI)-Bantay Kalikasan to dispose
of its used lead-acid batteries
(ULABs) and electronic waste.
Under the partnership, Toyota Makati will turn over their
collected ULABs and waste electrical and electronic equipment
(WEEE) to Bantay Kalikasan.
Although they have a Department of Natural Resources-accredited hauler, general manager

Lee Junia said the partnership
with Bantay Kalikasan “is a better
way of ensuring that waste management is done properly and, at
the same time, whatever waste
products we have are repurposed
in a better way.”
These wastes will be properly recycled and disposed of
by Bantay Kalikasan’s partner
treaters, Oriental and Motolite Marketing Corporation
(OMMC) and Envirocare
Management Precision Inc.

OMMC
will
recycle
ULABs, while Envirocare will
recover significant metals such
as copper from the electronic
waste. The wastes’ monetary
value will be donated to BK.
“Their donation will support
ecotourism sites like organic farms
and will give livelihood to these
communities,” ALKFI managing
director Susan Afan said.
“We are doing our best to use
the money that we are able to
get from recycling to help families all over the Philippines start
with some type of livelihood so
they can help themselves, their
families and our whole country,
so they can also preserve and
protect our environment.”
Junia noted that the partnership is also “a wonderful way of
making sure that we protect the
environment and…have a concrete
impact in terms of the initiatives of
ABS-CBN Lingkod Kapamilya
through Bantay Kalikasan.”
To donate ULABs and
WEEE, visit www.abs-cbnfoundation.com or call 415-2272 local 3742. (A. Cahayag)
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By Kane Choa

Journos, execs champion media literacy in PMC 13
JOURNALISTS and media executives came together to champion
media literacy for future industry
practitioners, teaching students
how to spot fake news, fact-check
the elections and emphasize the
core principles of journalism at
the Pinoy Media Congress Year
13 mounted by ABS-CBN and
the Philippine Association for
Communication Educators.
Students and professors from
all over the Philippines listened
to ABS-CBN head of news
and current affairs Ging Reyes,
broadcast journalists Karen
Davila, Chiara Zambrano and
Migs Bustos, ABS-CBN News
head of Futures, Practices and
Standards Chi Almario-Gonzalez, and ABS-CBN News public
service head Rowena Paraan talk
about various issues, practices
and learning in the Philippine
news media industry.
Reyes and Gonzalez talked
about the importance of a discerning and critical eye for information amidst digital technology and social media while
staying true to the standards
and ethics that ABS-CBN
News continues to live by.

Seeds of Hope

Over a thousand students learned about media ethics and standards from ABS-CBN journalists and industry experts

“Ensuring accuracy, accountability and transparency, independence, and having a strong
sense of public responsibility set
us apart from those without the
necessary experience, training,
and background,” Reyes said.
Davila talked about how
fake news and social media can
affect the way people perceive
and receive information, and
the impact this has on society
today. She reminded students
to be responsible, accountable
and truthful when engaging in

and sharing content, especially
news stories, online.
Paraan stressed the importance of fact-checking anything
one sees online, especially during election season. “Verification is the essence of journalism. It’s a necessary skill for
everyone, not just professionals
and journalists,” she said.
Zambrano, on the other
hand, shared her experiences
covering the war and conflict
beats and the Marawi conflict,
which she told through various

platforms including TV, digital
and social media. She reminded
students of their main duty to
bring information to the public.
“There are many ways to tell a
story. You’re still a journalist, whatever kind of platform you choose
to use, and at the end of the day,
your main obligation is to tell the
truth to the people,” she said.
In a forum on multiplatform
journalists, Zambrano, Preen.
ph managing editor Jacque de
Borja, Youngstar.ph editor Gaby
Gloria, and Bustos discussed

with students the various skills
needed to be a journalist today
and the new challenges brought
about by media’s digital shift.
UP College of Mass Communications professor Rosel
San Pascual also shared the
results of her study that showed
how civility in online discussions affects netizens’ engagement, while Mark Yambot of
ABS-CBN Books showed that
print media is, in fact, thriving.
Meanwhile,
Knowledge
Channel Foundation Inc. president and cofounder Rina Lopez-Bautista shared how media
has been and can be used for
social good. ABS-CBN Lingkod Foundation Inc. chair and
ILOVE Foundation founder
Gina Lopez also inspired the
delegates to spark change as she
spoke about her Quest for Love
project.
The media congress took
place on March 7 and 8 at the
College of Holy Spirit Manila
and University of San Agustin
in Iloilo City through an interactive live broadcast and was
hosted by Gretchen Ho on the
first day.



Ongoings

THE library services of Lopez
Museum and Library (LML)
will be temporarily closed starting November 12, 2018 due to
its transfer to a new location.
Library services will resume in
the first quarter of 2019.
Future visits to the Lopez Library may be booked
by appointment. Forms and
instructions for library appointments will be available
on the LML website in the
first quarter of 2019.
Please look forward to
LML’s future projects and
watch its social media pages
for updates.

By Dulce Festin-Baybay

Making First Gen employees live the Lopez Values

This is another impact story on
“doing good” or initiatives of the
Lopez Group, years after the beneficiaries availed of the support
extended to them. In this instance,
the help came not from company
funds or executives, but from the
employees themselves.
SOMETIME in 2012, a plan
was hatched by the CSR team
of First Gen Corporation to
hold a fundraising activity
dubbed “Billionaires’ Night.”
The success of the event
helped launch the Employee
POWER
(EmPOWER)
scholarship program, which was
initially intended to support only
one scholar since the funds will
come solely from the employees’
donations.
Billionaires’ Night raised
P71,120.80 versus the target
of P34,000, thereby inspiring
the EmPOWER core team to
support two scholars: Ernan
Vincent Balderama and John
David Tanay.
Since then, the EmPOWER
team has conducted the fundraising activity every other year
to raise scholarship funds. From
two scholars, the employees now
support five—two Grade 11
students in FIRST School, one
graduating student (BS Business

Administration at Polytechnic
University of the Philippines
Taguig) and two first year college
students (mechanical engineering, also at PUP).
Says Janice Dugan of First
Gen: “We want the employees
to live the Lopez Values.”
As a result of the employees’
donations—which ranged from
a few hundred to thousands
of pesos, and with not a single
centavo coming from management—the first two scholars
are now gainfully employed and
helping their families, making
their benefactors, the First Gen
employees, very proud.
Here are the stories of EmPOWER’s first two successful
scholars.

Engineer John David
Tanay

John David Tanay was one
the scholars who qualified for
the scholarship requirement
prepared by the head of Academics at PUP Taguig for EmPOWER. Coming from a big
family where the parents were
not college degree holders, the
course Tanay had chosen was
mechanical engineering.
Tanay found it challenging
since he needed to maintain a
GWA of 2.00 per semester. This

Mechanical engineers John David Tanay and Ernan Balderrama, the first products of the EmPOWER scholarship
program funded by First Gen employees, pay it forward

motivated him to do his best.
The scholarship covered tuition
fee, allowances and other financial needs of his course, which
greatly lightened the burden of
Tanay’s parents who were already in their senior years when
he entered college.
He says: “The support of First
Gen did not end even after I finished college. For five months,
my boarding fees, allowances
and other financial needs in Manila while I was preparing for my
ME board examination were still
shouldered by the employees.”
Tanay encourages others
to be inspired by their parents, to be challenged by their
circumstances, to keep doing
their best and to study well. He

adds: “The reality of your situation must not hinder you from
focusing on your studies. And,
for me, the employees of First
Gen became God-sent answers
to my prayers.”

Engineer Ernan
Balderrama

Ernan Balderrama was the
other scholar recommended
by PUP Taguig to avail of the
scholarship program provided
by First Gen employees.
Balderrama was raised by
his grandmother, which he said
was the best thing that ever
happened to him. His parents
already had their own families.
He says: “My grandmother
and I were always facing financial challenges when it came

to my education, starting from
elementary until college. But I
was lucky in high school because I was chosen and became
qualified to be in a science high
school, which provided my
monthly allowances; this helped
me a lot. Then I was chosen to
be a part of First Gen’s scholarship program.”
After Balderrama passed
the board examination, he went
job hunting. In January 2018,
he found employment as a mechanical engineer, enabling him
to travel all over the Philippines
extensively.
Balderrama is presently
the head of engineering at his
company. As a proud product
of the Employee POWER

scholarship program, however,
he wishes to become a First
Gen employee in the future.
Balderrama advises others
like him to keep in mind that
being a scholar is a once-ina-lifetime opportunity to turn
themselves from nobodies into
somebodies and, in his case, to
become an engineer.
“Always enhance your skills
with focus and hard work. Do
not waste the opportunity, treat
it as your weapon to survive in
this complex society. We may
not have control over the circumstances and situations we
grew up in, but the moment
we enter school, we have all the
power to do something to help
us in the future to better our
situation,” Balderrama says.
For Balderama and Tanay,
their bright future is now assured, thanks to the Employee
POWER scholarship program.
As for the employees who
helped make it happen, they
can only feel the satisfaction of
seeing how they provided the
seeds of hope and empowered
two deserving students to have
a shot at a better life, thereby
practicing and living the Lopez
Values of social justice and integrity.
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Measles can affect
your vision, too

Interactive
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Sudoku

Maglaro tayo ng Sudoku, ang bagong libangan ng bayan! Ayusin
lamang ang mga numero simula 1 hanggang 9 para ang bawat numero ay minsan lang magagamit sa bawat row, column at kahon.

By Charizze Henson

It’s a go!—First Balfour employees collectively commit to shed 2,000 pounds in two months

First Balfour joins FitFil
weight loss challenge
THE year is off to a healthy
start as First Balfour is now
part of the Fit Filipino National
Weight Loss Challenge (FitFil)
with a pledge of 2,000 pounds
within two months.
Led by fitness coaches Jim
and Toni Saret, FitFil is the
Philippines’ first-ever nationwide weight loss challenge to
get the country to pledge more
than a million pounds as a way
to promote a healthy and active
lifestyle among Filipinos.
On January 25, First Balfour
officially launched the fitness
challenge as part of its year-

round wellness program. Physical health has always been at the
forefront of corporate activities
because of its direct impact on
engagement and productivity.
A weigh-in was done on
February 1 to record the baseline pounds of head office and
project-based employees. A 3lb.- weight loss per employee
was committed to secure the
total pledge of 2,000 lbs.
To provide additional motivation to lose extra weight, departments or projects that meet
their weight loss commitment
will receive prizes by the end of

the challenge.
A reward will also be given
to the department or project
that will exceed its weight loss
target as well as the individual
who will lose the most weight.
As they say, lose some and win
some!
The 2,000-lb. pledge is not
an impossible feat to achieve
but it requires hard work, discipline and patience. At the end
of the day, the underlying goal
is to feel better about oneself
physically, mentally and emotionally which sometimes calls
for a lifestyle change.

ON February 10, 2019, the Department of Health reported
4,300 cases of measles nationwide including 70 confirmed
deaths.
Measles is a highly contagious disease that spreads
when an infected person
sneezes or coughs. It begins
with high fever, cough and
runny nose. An infected person also experiences red, watery eyes or conjunctivitis.
Three to five days later, a rash
of tiny red spots appears.
Some measles patients experience an ear infection, bronchitis, pneumonia, encephalitis
(brain swelling), pregnancy
problems and eye problems.
According to Asian Eye Institute retina and vitreous specialist Dr. Patricia Quilendrino,
severe cases of measles may affect the cornea (the clear surface
of the eye), retina (back part of
the eye) or optic nerve (which
sends images from the eye to
the brain). These complications
may lead to long-term and potentially blinding problems, including:

Stomach pains you should never ignore
FOR most people, stomach
aches are a regular part of life.
Here’s the lowdown on six
types of stomach pain you don’t
want to brush aside:
1. Pain that’s not going
away. Any chronic stomach discomfort—that is, persistent or
recurrent pain that lasts three
months or longer—warrants a
visit to a doctor or nutritionist,
said Liz McMahon, a Philadelphia-based registered dietitian.
This sort of discomfort includes symptoms like ongoing
diarrhea, constipation, pain after eating, feeling full after just
a few bites of food, bloating
and gas.
These conditions could be
caused by anything from irritable bowel syndrome or lactose intolerance to something
more severe like gastroparesis,
a condition where the stomach
doesn’t empty properly, she said.
2. Pain that’s accompanied
by nausea or vomiting. Stomach discomfort that comes
along with nausea and vomiting can happen for a number

of reasons, said Elena Ivanina,
a gastroenterologist at Lenox
Hill Hospital.
This includes intestinal or
bowel obstruction, gastrointestinal infection, inflammation,
kidney stones, a ruptured ovarian cyst, an ulcer or even a heart
attack.
“Most people have suffered
from the occasional stomach
bug that lasts around 24 hours
and know how that feels,” Ivanina said. But it’s time to see a
doctor if the pain is unfamiliar,
getting worse, isn’t going away,
or is associated with symptoms
like a fever or blood in the stool,
she said.
3. Pain or discomfort along
with blood in the stool. “Any
blood coming from the mouth
or anus needs to be evaluated
by a doctor,” said Samantha
Nazareth, a New York Citybased gastroenterologist.
Keep in mind that blood in
the stool won’t always be red—
it can also be black and tarlike, which is often indicative
of bleeding from somewhere

higher up in the digestive tract,
such as the stomach.
Gastrointestinal bleeding can
come from a number of sources
including colitis, diverticulosis,
hemorrhoids, a bleeding gastric
ulcer and gastrointestinal cancers, Nazareth said.
But certain foods and medications can also cause tarry
stools, so it’s important to
think about what you’re taking
and eating, said Niket Sonpal,
adjunct assistant professor at
Touro College of Osteopathic
Medicine.
4. Pain that’s sudden and
intense. If you’re experiencing
strong and severe stomach pain,
something probably isn’t right.
Specific and localized pain
that involves “a sharp shooting
sensation that may even take
your breath away, cause you to
double over or hold the area,
and happens in waves” could
be from an obstruction such
as gallstones or kidney stones,
Sonpal said.
Appendicitis is also a consideration when you’re experienc-

ing sharp pain, Nazareth said.
Severe pain can also be due to
an ulcer, pancreatitis or a bile
duct blockage.
5. Pain or discomfort that
comes along with unexplained
weight loss. “Unexpected or
unintentional weight loss is always concerning and must be
evaluated by a doctor whether
it accompanies stomach pain or
any other symptom,” Ivanina
said, adding that this could be a
sign of a risk for cancer, chronic
pancreatitis, Crohn’s disease or
other illnesses.
6. Pain or discomfort along
with a fever. If you’re experiencing stomach discomfort and also
have a higher body temperature
than usual, this could indicate
the presence of an infection. In
cases like this, you’ll want to see
a doctor, Sonpal said.
Ultimately, you know your
body better than anyone. If you
think something is wrong—
even if you’re unsure that it’s
serious—it’s always best to
check in with a physician. (Excerpted from huffpost.com)

Eats By Jannine Sy

Rise and shine: A guide to Rockwell
Center’s yummiest breakfasts
SOME of the best dishes in
Rockwell Center are served
early. We’ve mapped out places
that’ll make you want to skip
the snooze button and go on a
food crawl—even if you aren’t a
breakfast person.

ONE ROCKWELL
Starbucks, Opens at 6 a.m.

Starbucks Philippines has
expanded its food menu to include oats, yogurt, pancakes, bagels and breakfast sandwiches.
The best part is, they’re available
all day.

Asian Eye Institute retina and vitreous specialist Dr. Patricia Quilendrino with
a patient

•

Keratitis—The infection
of the cornea that temporarily blurs vision; it may
result in permanent vision
loss if it leads to corneal
scarring.
• Corneal scarring—Open
sores on the cornea that
appear as white dots; when
healed, the ulcers can cause
scarring and interfere with
vision.
• Retinopathy—There are
cases where the measles
virus affects the retina. Although it rarely happens,
some cases lead to permanent to vision loss.
• Optic neuritis—Swelling of the optic nerve. In
rare cases, it can occur in
measles patients who have
developed encephalitis.
Quilendrino strongly urges
parents to have their children
vaccinated.
She explains: “Measles can
be more dangerous for babies
and young kids, especially if
they have not been vaccinated
and are vitamin A-deficient.
The MMR vaccine will protect
children from three diseases—
measles, mumps and rubella.
Children are usually recommended to get two doses. The
first one is when they are between 12 and 15 months old,
and the second one when they
are between the ages of 4 and
5.”
Those who will be traveling
internationally and adults who
have no evidence of immunity
should also get at least a dose of
the MMR vaccine.
To prevent spreading and
acquiring measles, cover your

Follow us @lopezlinkph on Twitter and Like us on Facebook at facebook.com/lopezlinkonline

mouth and nose when coughing and sneezing; avoid close
contact with people who are
sick; avoid touching your eyes,
nose or mouth; and, most importantly, wash your hands frequently. If there is no soap and
water, use hand sanitizer with
at least 60% alcohol. And if a
family member has measles,
isolate them four days before
to four days after the rash appears.
Finally, Quilendrino advises
kids and family members to
undergo a comprehensive eye
exam to fight against eye complications of measles.
“Make sure to visit your eye
doctor and talk to them about
any changes in vision, eye discharge or other unusual symptoms. It is also important to
avoid self-medicating to prevent further harming your eyes,”
Quilendrino says.

Sports & Wellness
calendar
MARCH
16: KasaysaRun: Color
Marino with Challenge,
5K/10K/15K (CCP
Complex, Pasay), 3am. Fee:
P650-P1,250. Register at
bit.ly/k7colormarino
17: CM Paradise Run,
3K/5K/10K (Tanay Park,
Tanay), 4:30am. Fee:
P750-P1,500. Register at
colormanila.com
24: Big Blue Run,
3K/5K/10K (Ateneo de
Manila, QC), 6am. Fee:
P700-P1,050. Register at
goorahna.com
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Hard
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What do you do or tell yourself when you don’t feel like
working out?
I tell myself that as long as I
commit to show up, I’ve already
won. Even if you’re not feeling
it today, commit and get your
butt in the studio. Stay in the
present, don’t beat yourself up
for feeling lazy and the outcome may just surprise you. If
it doesn’t, then hey, you showed
up! That’s already enough.
What psychs you up for a
good workout?
Music, music, music. I go
through my different playlists
on Spotify right before I teach
or work out and I ride on that
buzz.
I also love the energy
around our studio. I just get in
such a great mood whenever I
step into Saddle Row.
Is there anything around
Rockwell Center that serves
as motivation before you
head to Saddle Row?
The Nitro Cold Brew from
Starbucks Reserve. Never fails.
Three things you tell students
who need extra motivation
1. Set small fitness goals
that will keep you motivated

UCC Cafe Terrace, Opens
at 7 a.m.
If, without coffee, you consider yourself antisocial, this hidden
nook with an extensive coffee
selection is a safe haven. Take
comfort in a secluded corner
and order anything from eggs
Benedict, Filipino rice meals or
Hokkaido French toast.
Grace Park, Breakfast served
7 a.m.-11 a.m., Friday-Sunday
On weekdays, Grace Park
opens its doors for lunch. But on
weekends, they give us an early
start to enjoy farm-to-table Italian fare. Order the naked chorizo or grilled cheese sandwich,
have it al fresco or at the indoor
dining area that catches the right
amount of morning light.
8 ROCKWELL
Wildflour Cafe, Opens at 5 a.m.

While it’s tempting to go
straight for the pastries, Wildflour has savory options that are
just as warm and welcoming.
Think mushroom and asparagus
omelet or salmon tartine. Get
there early because this sunlit
nook is a popular breakfast spot.

Answer to FEBRUARY 2019 puzzle
Solution, tips and
computer program
available at
www.sudoku.com

ROCKWELLIST...
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Eight Coffee Bar by UCC,

as you go through your fitness
journey.
2. Try not to focus too
much on the aesthetic benefits. Work on improving your
strength and fitness. Notice the
improvement in your overall
health and well-being. The aesthetic changes should just be
this really great plus!
3. Work out with a friend
or a group as regularly as you
can to keep you committed
and in check.

Odessa Noriega, contemporary and classical
Pilates trainer at Move
with Options

What is your fitness mantra?
If it doesn’t challenge you,
it doesn’t change you. It’s good
to push a little outside your
comfort zone. It’s a great way
to discover your strengths and
weaknesses and helps you set
fitness goals, whether it’s losing weight or a complete lifestyle change.
What do you do or tell yourself when you don’t feel like
working out?
On bad days, I rest instead
of forcing myself to work out.
Then I remind myself that I
need to get up the next day
and work harder to make up
for lost time.

What psychs you up for a
good workout?
Music! It sets the mood
of my entire workout and it
gets me through the difficult
and tiring parts. …My go-to
Spotify playlists are Slay the
Weights & Electro Workout.
Is there anything around
Rockwell Center that serves
as motivation before you
head to Move with Options?
First, all the coffee shops!
Coffee wakes up my senses,
whether it’s for a morning or
an afternoon workout.
I also enjoy shopping for
nice workout clothes and accessories because our studio is
inside the mall. Plus, I always
have access to grip socks and
water bottles because Certified Calm is right next door.
Three things you tell students
who need extra motivation
1. Love and enjoy what you
do. When you see past the difficulty in every rep or set, it won’t
feel burdensome. Stay positive!
2. Work out with a friend
or a group. It’s more fun!
3. Always listen to your
body. If it tells you to rest,
listen. You don’t have to push
yourself every day. You benefit more from setting realistic
goals and sticking to them.

Opens at 7 a.m.
UCC’s take on a third-wave
cafe is the perfect spot to have
a working breakfast. Meet clients and close deals over coffee
brewed using different methods, which go well with dishes
that will have leave you satisfied
until lunchtime.

POWER PLANT MALL
Paul, Opens at 7 a.m.

Nothing beats the scent of
freshly baked croissants. If
bread for breakfast isn’t your
jam, trust this 130-year-old
boulangerie and patisserie to

have a massive menu. While it
can be overwhelming, the omelets are another good place to
start.
Starbucks Reserve, Opens
at 7 a.m.
The aesthetic of the branch
lends itself well to early morning meetings and study sessions.
But when you need a stronger
dose or an extra special shot of
caffeine, head straight for the
Reserve Bar and ask a master
barista to take your coffee experience to the next level.

harlan+holden Rockwell
Glasshouse, Breakfast served

at 7:30 a.m.-10:30 a.m.
Everything about this place—
floor-to- ceiling glass windows,
fuss-free menu of healthy dishes
and chic interiors—will make
you want to go from pajamas to
pancakes in no time!

JOYA LOFTS AND TOWERS
Refinery, Opens at 7 a.m.

Regulars love Refinery for
wine and cocktails. If you need
more reasons to frequent the
place, the piping hot siphon
coffee and big breakfast dishes
might do the trick. For those
transitioning from night owl to
early bird, The Morning After is
the perfect introduction to their
breakfast menu.
Pancake House, Opens at
7 a.m.
We all have our own favorites
at this popular breakfast joint,
but you’ll be glad to know that
they occasionally serve some
drinks and treats exclusive to
the Rockwell Center branch.
Visit them to find out.

EDADES TOWER AND
GARDEN VILLAS
Dean & DeLuca, Opens at

8 a.m.
When the first Dean & DeLuca opened in Rockwell Center, fans of the institution were
ecstatic. Almost five years later,
their grain bowls, waffles, pancakes and selection of smoothies, milkshakes and drinks have
become breakfast staples for
Rockwell folk.
Single Origin, Opens at 7 a.m.
Some like savory breakfasts,
others start their day with dessert. If you belong to the latter group, you’ll love the huge
cubes of French toast from Single Origin. They’re deceptively
light and the salted caramel
sauce is a nice surprise.
Start your day on a high note
with these Rockwell Breakfast Club restaurants. See you
around, bright and early!
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What’s new

Collated by Karina Tropicales

from ABS-CBN Publishing this March
25 years of Steps with Sofia
Zobel-Elizalde

Gracing the cover of the “Metro Society” Heritage Issue is Sofia Zobel-Elizalde, who choreographed and directed a photoshoot that commemorates 25 years of Steps Dance Studio. Also in this release, wine
and dine on Argentinean fare at La Cabrera’s second outlet in the Philippines at EDSA Shangri-La, and drive to Entertainment City to tip a
few at the Solaire Cigar Bar and Poker Room. Then head over to Artemis, Tania Fricke-Lichauco’s new store, and sit down with her and her
mother, Babygirl Fricke. For a summer fashion update, the magazine’s
main fashion section features Loewe and Off-White’s SS19 collections
shot by Paolo Pineda. Looking for items to refresh the home? Look no
further than the “Shopping” feature on Kassa by Karen Santos. Afterwards, jet off with editor in chief Raul Manzano
to New Zealand. Finally, Mr. Manners Monchet Olives pays tribute to the women who have
shaped him. ( Justin Alexandra Convento)

‘The Happy
Entrepreneur’ gives
readers ray of hope

Ardy Roberto’s first work of fiction, “The Happy
Entrepreneur,” is a fresh read on mentorship and

THE ABS-CBN STORE FINDS

THE ROCKWELLIST GUIDE

learning and recouping after failure. Roberto is an entrepreneur who has
cofounded seven businesses. He is also a speaker, volunteer and mentor
for Go Negosyo and was once voted “most inspiring entrepreneur” at
the Entrep10 Awards. “The Happy Entrepreneur” is his ninth book. It is
available in leading bookstores for P250.

Kong underscores ‘All
That Matters’

Francis Kong’s “All That Matters: Live. Love.
Learn. Laugh,” draws attention to small things
that matter, not only to be successful but, ultimately, to be happy. As in his previous book
under ABS-CBN Publishing, “Leadership That
Matters,” the author also touches on managing
people in the workplace or business. “All That
Matters” is available in National Book Store and
Powerbooks branches for P395.
Get the newest issues of your favorite magazines at leading bookstores and
magazine stands nationwide. To download, users on Android devices must
download the Zinio app from the Android Market. The app is also available
through the iPad App Store. PC and Mac users can access Zinio at zinio.com.
You may also subscribe to your favorite ABS-CBN Publishing magazines or
purchase current and back issues by logging on to http://store.abs-cbn.com/categories/Magazines/Current-Issues/.

By Jannine Sy

Cop these tops!

Sizzle this summer in these Kapamilya finds from The ABSCBN Store! “Halik” shirts and “The General’s Daughter” croptop shirts are now available for P395 each at The ABS-CBN
Store! Visit The ABS-CBN Store at the ground floor of ELJ
Building and at ABS-CBN Studio Experience at the fourth
level of TriNoma. You can also shop online at www.abs-cbnstore.com. (Pia de Leon)
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L-R: Dana Uson and Topper Fabregas of Saddle Row, and Move with Options’ Odessa Noriega

We asked fitness trainers how they stay motivated
EVER have days when hitting the gym doesn’t seem like an option? The Rockwellist talked with fitness trainers from Saddle Row
and Move with Options and learned that even the pros have off
days. So, whether you’ve lost track of your fitness goals, are struggling to start or are just having a rough day, read on.

Dana Uson, indoor cycling and rowing instructor at
Saddle Row

What is your fitness mantra?
Exercise should never be a chore! My workout routine continuously changes, but it’s only ever packed with things I actually enjoy
doing.
What do you do or tell yourself when you don’t feel like working
out?
I remind myself: I do myself good whenever I choose to carve
out time to exercise, especially since I sit at a desk or attend meetings all day, every day. I also make sure to get enough time to rest
and would skip a day in the gym if it means I get a full night’s
sleep.
What psychs you up for a good workout?

Nothing beats listening to hip-hop.
Is there anything around Rockwell Center that serves as motivation before you head to Saddle Row?
A good cup of coffee before I settle into the studio and the
promise of ensaymada and cheese tarts after class!
Three things you tell students who need extra motivation
1. We strive for progress in our individual fitness journeys, never
perfection.
2. The conscious effort to live a healthier lifestyle is one of the
best investments you can make.
3. It’s important that they enjoy the time they spend in the studio. I teach both spin and row, and like to encourage clients to try
both, especially when they start looking for more variety in their
routines.

Topper Fabregas, indoor cycling instructor (specializes in resistance classes) at Saddle Row
What is your fitness mantra?
Show up.
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