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Lopez Group’s 82nd

MML remembers forebears,
OML leads Credo launch

By Carla Paras-Sison

‘Undaunted’
restaged
for Group’s
82nd… page 4

MML thanks over 3,000 Group members who saw
‘Undaunted.’

The return
of Piolo
… page 5

LOPEZ Holdings Corporation chairman Manuel M. Lopez
(MML) paid tribute to Lopez Group leaders and employees
who came before him, and honored as heroes all those who
exemplified the Group’s corporate values through the various
stages of the business under his late father, Eugenio H. Lopez Sr.; his late brother Eugenio Lopez Jr.; and his brother,
chairman emeritus Oscar M. Lopez (OML).
OML stepped down as chairman and chief executive
officer of the Lopez Group’s major holding companies on
June 12, the 82nd founding anniversary of the Lopez Group.
MML, formerly vice chairman, assumed the chairmanship
and CEO positions in Lopez Holdings, formerly Benpres
Holdings Corporation.
“That our various businesses have survived this long…is
a testimony of the competence, dedication and leadership
exemplified by all employees, past and present…We are
most appreciative of what they have accomplished and made
Turn to page 2

Brave new Sky
Weatherwise…page 12

WHEN her 1,000-peso “lifetime”cable
connection courtesy of her building’s
handyman went kaput, Gina (not her
real name), simply went online for her
entertainment and news updates. But
she says she still misses watching the
latest reality shows on a TV set, which
is why she’s considering getting cable
TV again—the legal way. The only
hitch: she is hesitant to shell out for
the typical subscription that seemingly
offers channels from every other councoun
try, from Afghanistan to Zimbabwe.
Marlo, a computer engineer and
a Michael Schumacher fan, swears
he can get by with watching TV
solely for the F1 Grand Prix. His wife
Amie, however, insists on having her
regular fix of ABS-CBN teleseryes
Turn to page 6
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OML steps into new role
as chairman emeritus

Lopez Holdings and FPHC chairman
emeritus Oscar M. Lopez.

AT the annual stockholders’ meetings of First Philippine Holdings
Corporation (FPHC) on May 31
and of Lopez Holdings Corporation
(formerly Benpres Holdings Corporation) on June 10, Lopez Group
chairman Oscar M. Lopez (OML)
relinquished the roles of chairman
and chief executive officer (CEO) in
both companies in favor of those he
acknowledged as “worthy younger
successors.”
Meralco chairman Manuel M.
Lopez (MML) took over as chair-

man and CEO of Lopez Holdings
while First Gen president and CEO
Federico R. Lopez assumed the same
posts in FPHC.
At the same time, the boards of
Lopez Holdings and FPHC bestowed upon OML the title of chairman emeritus in recognition of his
“exemplary and unselfish service to
the corporation.”
OML served Lopez Holdings as
chairman since 1993 and as CEO
since 1999. He served FPHC as
chairman and CEO since 1986 and
as head of the Department of Economic Research and Development
in the 1960s until he resigned when
martial law was declared. Aside from
his new role as chairman emeritus,
OML also becomes Group chief
strategic officer.
ABS-CBN chairman Eugenio
Lopez III was appointed as vice
chairman of Lopez Holdings; FPHC
chairman and CEO Federico R. Lopez as treasurer; and Salvador Tirona
as president and chief operating officer (COO). Tirona was chief finance
officer prior to the retirement of former Lopez Holdings president and
COO Angel Ong on June 10. (CPS)

SEC approves name change
to Lopez Holdings Corp.
THE Securities and Exchange Commission (SEC) on June 23, 2010 approved the change in corporate name
of Benpres Holdings Corporation to
Lopez Holdings Corporation.
The Philippine Stock Exchange will
effect the change in trading symbol
from “BPC” to “LPZ” on July 5.

The name Lopez Holdings identifies
the company more clearly as part of the
Lopez Group, known for generations in
Philippine business for the practice of enduring values—pioneering entrepreneurial spirit, business excellence, unity, nationalism, social justice, integrity and concern
for employee welfare and wellness.

MML REMEMBERS...
from page 1

possible for us today. It is most appropriate that we continue the legacy they
have left us and create an organization
they can all be proud of,” MML said at
the June 25 group anniversary celebration at the PhilSports Arena.
In the same gathering, OML led
over 3,000 Lopez Group officers and
staff members in reciting the Credo
and pledging to practice the following distinct Lopez values: a pioneering entrepreneurial spirit, business
excellence, unity, nationalism, social
justice, integrity, and concern for
employee welfare and wellness (see
related story on page 4).
“We know from generations of
experience that it is by living according these values that a company can

be built to last,” employees repeated
after OML.
The Credo reminds Lopez Group
members to be responsible stewards
of all resources and to be conscious
of their obligations “to present and
future generations.”
As chairman emeritus, OML said
he will actively and personally reach
out to all Lopez Group employees to
disseminate the Group Credo, and
champion his other passions: corporate social responsibility and business excellence.
“I believe that in doing so, we
will be better able to meet the challenges of the future because we have
a strong philosophy that is the basis
of everything we do,” OML said.
MML added that values can be
translated into action. “They are not
merely nice-to-read platitudes on doc-

uments but principles that truly guide
everyday decisions and actions.”
According to OML, “In sum, the
values in the Lopez Credo are nothing
more than what we are already doing
now in the areas of business excellence
and corporate social responsibility.”
He said key executives are expected to meet in the next few weeks
to thresh out how the Lopez values
apply to their respective companies.
Cascading workshops will follow at
the corporate level for managers and
employees to express their ideas on
how best to practice such values in
their daily work.
MML noted that if employees
take these values to heart, nothing is
impossible. “They transform even the
most ordinary people to extraordinary
heroes and the most common everyday situations into special occasions.”

The Lopez family at the finale of ‘Undaunted.’

resignation as chairman and CEO of
First Philippine Holdings Corporation, First Gen’s parent company.
The board bestowed upon OML
the title of chairman emeritus. He will
continue to be a voting member of the
board of directors of First Gen.
Director Francis Giles Puno
meanwhile was appointed as First
Gen president and COO following
the resignations of FRL as president
and Richard Tantoco as COO. In or-

der to focus on his new assignments,
Puno stepped down as the company’s
CFO. Tantoco remains as president
and COO of Energy Development
Corporation and First Gas.
The board also approved the promotion of Ernesto Pantangco from
senior vice president to executive
vice president (EVP), and the appointments of Jonathan Russell as
EVP and Emmanuel Singson as
treasurer.

First Philec Solar, FSCI share best practices in Balanced Scorecard
THE real problem isn’t bad
strategy, it’s bad execution.
This is what First Philec Solar Corporation (FPSC) president and CEO Dan Lachica
said at the Semiconductor and
Electronics Industries in the
Philippines (SEIPI) summit at
SMX Convention Center on
June 2 as he gave an overview
of the Balanced Scorecard and
how it is used as a tool for successful strategy execution.
“It is easy to come up with an
exotic, comprehensive strategy, vision and mission, but what does
the employee, operator or janitor
know about how that strategy or
vision relates to him as an employee? Most of the time they don’t
have a clue. Being able to cascade
to the grassroots level is critical to
execution,” said Lachica.

Camille Gargantiel of FPSC’s Office of Strategy Management shared proof of how
the tool works through the unprecedented success that FPSC
experienced from its adoption
of the BSC and Strategy Management Process for premium
execution. The company mastered alignment in 2009 and
is implementing its Strategy
Management Process this year.
In just two years of operation,
FPSC exceeded expectations
with more than 65% improvement rate for 2009 in revenue,
net income, capacity and volume.
It also increased market share by
33% in one year of operations.
Other benefits include increased business opportunities
and investors, improved operations through implemented in-

novations, heightened understanding of company objectives
and individual contributions, an
integrated and motivated organization, and maturing performance measures and initiatives.
Meanwhile, still at the SEIPI, Lachica also shared the
best practices of First Sumiden
Circuits Inc. (FSCI) in implementing the Balanced Scorecard since 2003.
Lachica, who is the former
president of FSCI, presented
an overview in two of the convention’s learning sessions: High
Tech Industry Forum on Supply
Chain Management and Transforming HR Management as a
Key to Business Success.
FSCI strategy manager Aleth
Pablo presented the company’s
Balanced Scorecard implemen-

tation during the Supply Chain
Forum for Purchasing, Finance
and Traffic Managers, while
FSCI assistant vice president
for Human Resource Jun Mayo
highlighted its Learning and
Growth perspective in the forum for HR practitioners.
The parent of both companies
is First Philippine Electric Corporation, with Sumitomo Electric Inc. as partner for FSCI and
SunPower Philippines Manufacturing, Ltd. for FPSC.
FSCI is a pioneer manufacturer of flexible printed circuits—small, lightweight wiring components with electronic
circuits printed on a flexible
film used in electronic items
like videocams, digicams, printers, mobile phones and iPods.
FPSC is the first large-scale sil-

LOPEZ Holdings Corporation chairman and chief executive Manuel M. Lopez (MML)
was chosen as Outstanding
Manilan for 2010 in the field of
corporate social responsibility.
MML received the Outstanding Manilan Medallion of Honor at the awarding ceremonies
held on June 24, Manila Day. In
a letter he personally delivered to
MML, Manila Mayor Alfredo
Lim expressed “on behalf of the
City of Manila…(his) sincerest
gratitude and appreciation for
all (MML’s) extraordinary and
invaluable
accomplishments
that brought honor and prestige

to Manila and the Republic of
the Philippines.”
President Benigno Aquino
III led this year’s Outstanding
Manilan awardees, receiving
the honor for the field of public service. Other Outstanding
Manilans for 2010 are Dr. Lydia
Echauz, president of Far Eastern
University; Cardinal Gaudencio
Rosales; Bro. Armin Luistro of
De La Salle University; Rev. Fr.
Rolando de la Rosa, rector of
the University of Santo Tomas;
taipan Lucio Tan; Ricky Razon;
Justice Antonio Carpio; actor
Rodolfo “Dolphy” Quizon Sr.;
and Justice Edilberto Sandoval.

EDC unit seals
supply pacts with
Visayas co-ops

First Gen appoints new officers

AT the special meeting of its board of
directors, Federico R. Lopez (FRL)
was appointed as chairman of First
Gen Corporation. In a June 25, 2010
disclosure to the Philippine Stock
Exchange, First Gen said FRL will
continue to serve as chief executive
officer (CEO) of the company in a
concurrent capacity.
This developed as director Oscar M.
Lopez (OML) stepped down as chairman of the board following his recent

MML among Outstanding
Manilans for 2010

icon wafer slicing company in
the Philippines. It is envisioned
to have 100 multi-wire saws
producing 240 million wafers
annually, which will support
approximately 750 megawatts
of solar energy.
Over the years, FSCI and
now FPSC have aligned their
performance evaluation, reward system and performance
reviews with the principles of
the BSC. As BSc provided the
needed framework to mobilize
all resources and activities to
align with the organization’s
strategies, both companies were
able to achieve breakthrough
results including a business
turnaround in 2009 for FSCI
and record-breaking profit in
the midst of the global financial
crisis.

Dan Lachica, PhD, former
president of FSCI and managing
director of First Philec, gives an
overview of the BSC during the
SEIPI convention.

AnnuAl StockholderS’
Meeting
July 29: EDC, Bldg. 5 Energy
Center, Merritt Road, Fort
Bonifacio, Taguig City, 2 pm

GREEN Core Geothermal Inc. (GCGI), a subsidiary of Energy Development Corporation (EDC), signed 10-year power supply agreements with the Iloilo Electric Cooperative (ILECO 1) and Aklan
Electric Cooperative (AKELCO). Based on the contracts, GCGI will
supply AKELCO with 18 MW for 2010 and 10 MW from 2011 to
2020. ILECO 1, on the other hand will be supplied with 3 MW from
2010 to 2012 and 18 MW from 2012-2022. Power will come from
the 112.5-MW Tongonan 1 in Leyte and 192.5-MW Palinpinon
plants in Negros Oriental which GCGI won in a bidding last year.
“We’re very glad to have ILECO 1 and AKELCO as partners
in delivering clean energy to Iloilo and Aklan,” EDC president and
COO Richard Tantoco said. “EDC’s long-term contracts with these
two cooperatives will support their growth needs with clean, reliable
and affordable power. Since the industry is leaning more towards clean
energy, EDC, with its 34-year head start in the geothermal business, is
well positioned to address the supply shortage in the Visayas grid.”
Tantoco added that the pricing of indigenous renewable energy
resource such as geothermal is independent of any indexation to
movements in global energy indices.
AKELCO services 17 municipalities in Aklan and two municipalities in Antique, while ILECO 1’s franchise areas cover 15 municipalities. (Toni Nieva)

EDC, Leyte union ink CBA ENERGY Development Corporation and its Leyte-based union, Leyte A Geothermal Project Employees
Union (LAGPEU), signed their two-year collective bargaining agreement
in Cebu City on June 2, 2010. In his message, EDC president and COO
Ricardo Tantoco stressed that the peaceful cooperation demonstrated by
both LAGPEU and EDC management is vital in maintaining EDC’s
competitiveness in the energy business. (Gerard Rae Yuson)



ABS-CBN retakes
lead in Mega Manila

Outstanding Manilas are rooted in the
city by birth, education, or for reasons of
work and livelihood.
“The determining
criterion is how they
have willingly and
unselfishly contributed to the development and progress Newly installed Lopez Holdings chair Manuel
M. Lopez (right) receives his Outstanding
of the city of Manila
and its inhabitants. Manilan award for CSR from Manila Mayor
Alfredo Lim.
We strictly adhere to
the rule of law, transparency and were Lopez Holdings chairhonesty and that is why we give man emeritus Oscar M. Lopez
due recognition to advocates of in 2007, ABS-CBN Corporatruth, fairness and justice who re- tion chairman Eugenio Lopez
lentlessly fight against corruption III in 2009, ABS-CBN Founand courageously stand up for dation Inc. executive director
their convictions and principles,” Gina Lopez also in 2009, and
Lim said in a press statement.
the late Lopez Group chairAlso awarded as Outstand- man Eugenio Lopez Jr. in
ing Manilans in previous years 1995. (CPS)

ABS-CBN is back in the No. 1
spot in the national, Mega Manila and Metro Manila ratings,
according to data from Kantar
Media, formerly Taylor Nelson
Sofres.
For the period June 1-14,
2010, ABS-CBN had a 44%
audience share against GMA’s
30%. In Mega Manila, ABSCBN got a 36% audience share
or three points higher than
GMA’s 33%. Year-on-year, audience share in Mega Manila
grew by 0.8 points from 35.2%
in June 2009, while GMA’s audience share lost seven points
from 40% in June 2009.
The Kapamilya network remained on top in Metro Manila, padding its lead to 38%
against GMA’s 30%.
Fourteen out of the overall
top 20 programs nationwide

for June 1-14, 2010 are ABSCBN productions. “Agua Bendita” continues to keep viewers
hooked, cementing its hold on
the No. 1 spot with an average rating of 39.5%. “TV Patrol World” meanwhile remains
the most watched news program with an average rating of
33.2%, or 10 points higher than
closest rival “24 Oras” (22.2%).
Its election coverage topped the
national TV ratings survey on
May 10 with 31.5%, trouncing
the competition.
ABS-CBN’s winning streak
continued in the awards derbies
as it bagged major awards at
the 2010 Rotary Club of Manila Journalism Awards in June.
ANC won as TV News Station
of the Year while DZMM took
home the Radio Station of the
Year trophy.

STARTING this July, SKYCable customers in Davao and
Cebu will be the first provincial
subscribers who will experience the highest quality signal
and enjoy exciting innovations
in cable TV viewing that can
only be made possible with the
Digibox.
Davao customers can now
avail of the most affordable
postpaid cable TV service,
SKYCable 280. At only P280
per month, subscribers can

upon subscription—The History Channel, The Biography
Channel, Fox Channel, Fox
News, Asian Food Channel,
ETC, 2nd Avenue, Solar Sports
and Al Jazeera.
On the other hand, Cebu
can now enjoy an array of
shows and movies through the
different packages of SKYCable Platinum. Metro Pack and
HBO Pak are offered at P350
per month on top of the SKYCable Silver subscription.

SKYCable Platinum also
caters to Cebu’s Asian tourist/expat community through
its Premium Asian Channels:
MBC (Korean), Indian Pack
(Star News, Star One and Star
Gold), and Chinese premium
channels (Star Chinese Movies,
Phoenix Chinese and Phoenix
Infonews).
These new SKYCable products on the digital platform will
be available in selected areas in
Davao in Cebu.

Davao, Cebu go digital
enjoy more than 21 channels
that include Cinema One,
BTV, Balls, CNN, DzMM
Teleradyo, Disney Channel,
Nickelodeon and National
Geographic Channel, among
others. To avail of more channels, subscribers may order
additional channels a la carte
through SKYCable Select.
Meanwhile, current subscribers of SKYCable Silver
who avail of their free Digibox
will enjoy nine new channels

Bayan managers triumph
in Cannes adfest
BAYAN brand managers Mary Loise
Marasigan and Jardine Davis Buenviaje
romped away with a Silver Lion in the
Young Marketers’ Competition in the
Cannes Lions International Advertising
Festival in France.
In this competition, held for the first
time this year, marketing professionals
aged 30 and below present the best product
or service brief to a panel composed of advertising experts and strategists.
According to the www.canneslions.com
website, each team had to produce a brief
that would be presented to an advertising
agency, represented in the competition by a
jury of creatives and strategists. Using PowerPoint, they then had to give a five-minute
presentation to the jury. The jury will then

take five minutes to ask questions immediately following the presentation. Teams
were judged on the clarity of the brief in
terms of the level of knowledge about the
product or service, their organization and
its aims, as well as the aims of this specific
campaign.
Buenviaje and Marasigan, who earned a
ticket to the adfest after besting 11 teams
in the first Philippine Association of National Advertisers Brand Camp, were the
only Asian contenders among the 16 teams
in their category.
Bayan was also represented in the adfest
by its vice president for corporate brand
and communications, John Rojo.
Held from June 20-26, 2010, the
Cannes Lions is acknowledged as “the

Did you miss an issue of LopezLink? Access our archives at www.Lopezlink.ph

Marasigan and Buenviaje’s Silver Lions-winning entry.

world’s only truly global meeting place
for professionals in the communications
industry.”
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The Lopez Credo

From OML’s speech delivered on the restaging of the “Undaunted” musicale on
June 25, 2010.

The musicale Undaunted was restaged at the
Philsports Arena for the 82nd anniversary
celebration of the Group. Over 3,000 officers and staff members trooped to the venue
to see cast members, including Lopez Group
employees and family members, reprise their
roles in the show first run in April for the
birthday of chairman emeritus OML. “Undaunted” had George de Jesus as director,
scriptwriter and lyricist and Roy del Valle
as composer, arranger and musical director. Stage veteran Audie Gemora played the
role of OML and Jojo Molina played Lopez
Holdings chairman Manuel M. Lopez.

Marites Lopez, Manuel M. Lopez, Oscar M.
Lopez and Connie Lopez

Gabby Lopez

Cary Lopez and Pinky
Diokno

Cedie Lopez-Vargas
and Piki Lopez

Beaver, Jay, Mike and Mark

The EDC group in full force
Jake Macapagal as Geny Lopez, impris-led by chairman Paul Aquino

Yiessa Borbon and
Dimpy Jazmines take
charge of the raffle draw

Ensemble sings ‘The
Spirit that Moves Us’

One of the values I want to instill is
unity. Our businesses may encompass
various industries not the least related
to each other. But when one side of the
Group is hurting, like the human body,
so will the other parts feel it. We are not
seen in the eyes of the public as separate
companies but part of the Lopez Group.
It makes sense for us to think of ourselves as part of one Group as well.
I realize what we are about to undertake is not an easy task. It would not be
easy to propose unity through a set of
shared values and code of conduct to some
14,000 employees in different corporate
identities, spread across the Philippines.
The concept is not unfamiliar to all of us
because that is what being Kapamilya is
all about. Whenever ABS-CBN talks of
being Kapamilya, it is not an empty advertising claim. In a sense, what we not
seek to accomplish is to give more meaning to the Kapamilya concept.
In sum, the values in the Lopez Credo are nothing more than what we are
already doing now in the areas of business excellence and corporate social responsibility.
In the next few weeks, we are gathering all our key executives to thresh out
how the values in the Lopez credo apply to their companies. I expect those
in leadership positions in the Lopez
companies to sufficiently embody the
credo for their followers to be inspired.
Cascading workshops will then happen
at the corporate level where the managers and employees of the different companies will have the chance to express
their ideas on how best to practice the
values of the Credo in their daily work.
In so doing, I am hopeful that in time
these core values of the Group will be
held in common by everyone in any Lopez company so that each one will stand
out in the community as one among the
best.”

‘Gabi ng Parangal’ on July 1
THIRTY employees will receive service awards for their lengthy and dedicated service to the Lopez Group during the 49th Gabi ng Parangal on July
1, 2010.
Following is the complete list of
awardees:
Lopez Inc.
10 years: Diana Ybera
15 years: Rudy Icoy, Maria Belen Ramos
Eugenio Lopez Foundation Inc.
10 years: Cayetano Darnayla III, Maria Fe Marpa
30 years: Mercedita Servida
40 years: Efigenia San Pedro
Benpres Holdings Corp.
Five years: Cybele Martha Regalado,
Lorie Lyn Santos

10 years: Flordeliza Olifermo
15 years: Ma. Victoria Marcelino, Arnel Canda
First Philippine Holdings Corp.
Five years: Ferdinand Batol, Faye
Christine Paredes
10 years: Farley Cuizon, Techserve Allan Golfo, Crismar Lacerna, Anna Josette Mendoza
15 years: Hector Dimacali, Jocelyn
Juan, Sonia Raymundo, Glenn Tee
20 years: Paul Aquilino Blas, Carminda Miranda, Ralf Nabong, Ronaldo
Sabella
25 years: Victoria Martinez, Emelita
Sabella
30 years: Perla Catahan
35 years: Ma. Elizabeth Canlas

couch potato

Piolo set to reach another career highlight

treats

Vendor
wins ‘PGT’

JOVIT Baldivino sang
his way to stardom as
the first grand winner of
ABS-CBN’s nationwide
talent-reality show “Pilipinas
Got Talent.” The 16-year-old
siomai vendor from Batangas
went home P2 million richer
after topping the overnight text
and online voting with 48.81%,
according to www.abs-cbn.
com. Runners-up were Dance
groups Baguio Metamorphosis and the Velasco Brothers. During the two-hour
final performance night at the Araneta Coliseum,
judge Kris Aquino said Jovit will be ABS-CBN’s
next singing superstar after his rendition of Queen’s
“Too Much Love Will Kill You.” (Kane Choa)

It’s raining ‘teleserye’ stars!

The
most
sought-after
teleserye stars
pour in one
music video
with ABSCBN’s newest
station
ID. After the
“Sukob Na”
station ID in
2002, ABSCBN once
again offers a
rainy season
Anne Curtis and Jericho Rosales
treat that also
celebrates the 60th year of Pinoy soap operas. With
music from Aiza Seguerra, the station ID features
Piolo Pascual, Zaijian Jaranilla, Kristine Hermosa,
Xyriel Manabat, Empress Schuck, Matt Evans, Felix Roco, Gretchen Barretto, Bea Alonzo, Cristine
Reyes, Zanjoe Marudo, Jericho Rosales, Anne Curtis, Angel Locsin and John Lloyd Cruz. The rainy
season station ID was created by ABS-CBN’s Creative Communications Management Group led by
Robert Labayen and directed by Richard
Ang. (K. Choa)

‘Magkaribal’
ramps its way on
primetime

“Magkaribal” is another first-of-itskind drama, one of the most ambitious projects to ramp on primetime.
Gelai (Bea Alonzo) is the Queen
of Divisoria, sister of the Queen
of Philippine fashion, Victoria
(Gretchen Barretto). They are rivals
in many ways, even in love. Mixed
martial arts champ Louie (Derek
Ramsay) adds spice to the competition between Gelai and Victoria.
Also in “Magkaribal” are showbiz
A-listers Angel Aquino, Mark Gil,
Robert Arevalo, Enchong Dee
and Erich Gonzales. Witness how
“Magkaribal” raises the bar for
primetime series, only on ABSCBN! (A. Domingo)



Piolo Pascual and
Zaijian Jaranilla

PIOLO Pascual continues to reach
greater heights as he ventures into a different role in his newest series, “Noah.”
Piolo is proof that being in the business
for a long time is never a barrier in making
an actor’s star shine even brighter. His
successful concerts, platinum record
albums and product endorsements
emphasize that he is a showbiz icon.
It is not easy to maintain one’s
radiance in showbiz but this awardwinning actor has done it. His de-

but performance as Primo in the movie
“Mila” paved the way for countless opportunities to pour in, making Piolo one
of the most bankable leading men today.
He has also established himself as a
singer. The hunky actor recently released
his sixth album, “Decades: Songs from
‘50s, ‘60s and ‘70s” under Star Records.
On the small screen, he gave life to Oslec (“Mangarap Ka”), Adrian (“Sa Piling
Mo”), Noah (“Lobo”) and Carlo (“Lovers
in Paris”).

In “Noah,” Piolo plays the role of
Mikael, a policeman who loses his
son in an accident. He also sings the
fantaserye’s theme song, “Kahit Malayo Ka.” His costar, Zaijian Jaranilla,
portrays a boy who was raised in the
wild.
Indeed, the ultimate leading man is
back to unleash his superb acting skills
in the series that will capture your
hearts, “Noah,” soon on ABS-CBN!
(Aaron Domingo)

Star Records chronicles 60 years of Pinoy soaps
CELEBRATING ABS-CBN’s 60
years of Pinoy soap opera, Star Records, releases its theme song compilation album entitled “60 Taon ng
Musika at Soap Opera” as it also encapsulates soap opera theme songs
through the years.
“Through the featured songs in
the compilation album, the history
of Pinoy soap operas is summarized.
It is always best to keep a tangible
memory of the past and so I really

consider this as a must-have,” said
Annabelle Regalado-Borja, Star
Records managing director.
A five-disc collector’s item, the
album chronicles the music of 70 of
the best-loved soap operas on ABSCBN. It also highlights the theme
songs of recent and ongoing series
such as “Kung Tayo’y Magkakalayo”
(from “Kung Tayo’y Magkakalayo”),
“Malayo Pa Ang Umaga” (“Agua
Bendita”), “Kung Ako Na Lang Sana”

(“Impostor”), “Lupa” (“Rosalka”),
“Maalaala Mo Kaya” (“Maalaala Mo
Kaya” drama anthology) and “Nandito Lang Ako” (“Momay”).
ABS-CBN celebrates the legacy
that has changed the entertainment
scene for six decades. Rekindle the
old times and savor the music of
the ABS-CBN teleseryes via Star
Records’ “60 Taon ng Musika at Soap
Opera,” available in record bars. (A.
Domingo)

MYX VJ Search 2010 announces Final 12

UPDATES

MYX presents the six gals
and six guys who made it to
the coveted Final 12 spots of
the MYX VJ Search 2010.
The Final 12 includes Andrew Smith, Angelle Rosette
Uy, Dane Jarlo Hipolito,
Maria Isabel Perez de Tagle,
Joshua Katigbak, Juliann Savard, Katrina Margaret Espe,
Kirsten Jane Rice, Christine Angela Manalaysay,
Gabriel Marco Mañalac,
Roberto Martin Nievera
and Jose Antonio Ver-

gel de Dios.
Now on its fourth year, the
MYX VJ Search once again
opened its doors to VJ hopefuls. After a month of meticulous searching these 12
aspiring young jocks compete
to become a part of the MYX
family together with MYX
VJs Luis Manzano, Iya Villania, Nikki Gil and past MYX
VJ Search winners Robi Domingo, Bianca Roque, Chino
Lui Pio, Janine Ramirez and
Nel Gomez.

Follow the Final 12’s
guestings on MYX programs
as they undergo different
challenges in their quest to
become the newest member of the MYX team. See
who’s worthy of the spot and
vote for your favorites. Who
knows, he or she may be the
next MYX VJ in the grand
finals on July 21, 2010.
Catch the MYX VJ Search
2010 via MYX on SkyCable
Channel 23 and on Studio
23. (Katherine Solis)

James Reid is Big Winner of ‘PBB Teen Clash of 2010’
TEEN-ternational
housemate
James Reid was proclaimed Teen
Big Winner of “Pinoy Big Brother
Teen Clash of 2010” at the Unite at
the Big Night at the Ynares Sports
Center on June 26.
The Dashing Dude from Australia
got 19.75% of the total votes, followed by Ryan Bang (18.7%), Fretzie
Bercede (15.99%), Devon Seron
(15.74%), Ivan Dorschner (15.14%)
and Bret Jackson (14.68%) in one of
the closest races ever in PBB history.
Reid, who almost got evicted before due to a medical condition, took
home P1 million cash, a condo unit
worth P3M, a water-refilling franchise worth P1.5M, an Asian trip for
two, and a 46-inch LCD television.
The rest of the Teen Big Six also received cash prizes and a laptop each.
Many stars performed for the
thousands of live audience and

millions of viewers all waiting to
meet the newest Teen Big Winner. Among the showstoppers were
“Pilipinas Got Talent” winner Jovit
Baldivino and his co-finalists Keith
Cark and the Velasco Brothers, teen
sensation Sam Concepcion, teen exhousemates, “PBB Double Up Big
Winner” and “Prinsesa ng Masa” Melissa Cantiveros, and Toni Gonzaga.
The whole country witnessed
many firsts this season such as the
first time in PBB history to have
teen housemates from other countries and the first time that six
housemates entered the Big Night.
The competition began with
housemates living in two houses,
the Villa and the Apartment. The
Villa housed the teens who lead
simple lives, while the Apartment
was inhabited by teens who are used
to living in comfort. After a few

clashes, all housemates were made
to live in the Villa and eventually
compete with the teen-ternational
housemates.
James showed strength of character in his stay inside the house as he
did his best to get better despite his
poor health condition to be able to
contribute to the tasks. He will also
be remembered for being the
knight in shining armor of
Tricia when most housemates chose not to go to
her birthday party and
his being vocal about
his love for his father.
ABS-CBN also announced its newest
reality show, “The
Biggest Loser the Pinoy Edition,” debuting soon on Philip-pine TV. (K. Choa)

PhOTO By ALLAn SAnCOn

Margot Fragante and Beth Canlas

Dory Tirona and Boy
Granados

WITHIN the next few months, we will
cascade an internal campaign that will
introduce the Lopez Group Credo across
all companies in the Group. I thought
about this a few months ago while I was
visiting Sumitomo in Japan. I asked the
Sumitomo executive who was hosting me
what is Sumitomo’s secret of longevity
since it was over 400 years old and still
going strong. The executive pulled out
his wallet and took out a card on which
was printed the Sumitomo Credo. I was
told that every Sumitomo employee carries it around not just in his pocket but
more importantly, in his heart. They live
by the Credo in all facets of corporate
life wherever they may be in the world.
I thought about that for a while and
realized that we too have such a Credo
but we have not taken time to make it
known to our employees and use it to
guide our everyday business. What better
time to launch it internally than now as I
turn over reins of the Lopez Group to my
younger brother Manolo, who now heads
Lopez Holdings. Helping him out are my
nephew Gabby, who has ably steered the
broadcast and communications group,
and my son Piki, who will now head the
power group and First Holdings.
Manolo will now play a very active role
in the management of the Group as he
takes leave from his 24 years of leading
Meralco through its most difficult times.
I am particularly proud of my brother’s
work ethic and genuine concern for all
levels of the workforce which he showed
in Meralco. His effective management
philosophy which he summarizes in
just one word, malasakit, had been successfully implemented in Meralco. I am
certain he will lead the Lopez Group investments toward new directions aligned
with the values handed down to us by our
forebears, and contributing to national
development at the same time.
Now that I have more time on my hands
as I have turned over leadership of the Lopez Group to the younger generation, I will
personally reach out to all of you and talk
to you about this Lopez Group Credo.

Cascading our Credo across the Lopez Group will also bring us back to our
roots, the reasons my father and uncle
founded it. By disseminating the Credo
Group-wide we hope to increase pride
in belonging to the Lopez Group.
Let me go through this brief Credo:
WE, as employees of the Lopez Group
of companies, believe that our primary
reason for being is to serve the Filipino
people. Thus, we shall always conduct
ourselves in a manner that is mindful
of the long-term mutual benefit of the
Lopez Group and the various publics we
serve. We will be responsible stewards
of all our resources, and conscious of our
obligation to present and future generations. Since 1928, and in the years and
generations to follow, our commitment
to the distinctive Lopez Values will not
change as we remain committed to serve
our stakeholders.
In our service to the Filipino people,
we will be guided by the following distinct Lopez Values—a pioneering entrepreneurial spirit, business excellence,
unity, nationalism, social justice, integrity and concern for employee welfare
and wellness. We know from generations of experience that it is by living according to these values that a company
will be built to last.
Beyond pride in being a part of the
Lopez Group, we are hoping the Credo
will effective clarify the employee value
proposition… what it means to be an employee in the Group. In other words, the
Credo will also make it clear what is expected of each employee to include such
things as upright conduct, positive attitude and service orientation. The Credo
also gives the employee ideas on what
to expect from the employer. Hopefully,
like in the case of Sumitomo, we are thus
planting the seeds for a group of companies that will be here for all times because
the Group is “built to last.”
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executiveFEATURE
RAY Montinola, head of marketing of
SKY Cable Corporation (SKY), spent the
first 10 years of his engagement with the
Lopez Group with Bayan Telecommunications Holdings Corporation, parent
company of Bayan Telecommunications
Inc. (Bayan). He first worked in strategic
marketing at what was then a start-up
telephone company.

1. SKY president Eugenio Lopez III; 2. COO Carlo Katigbak
(rightmost) with Rina Sha and Arlene Torres; 3. HeadMarketing Ray Montinola with Jaja Suarez and Malou
Esparrago; 4. Head-Operations Raffy Aguado; 5. The SKY
technical operations center; 6. Lineman fixing cable connection; 7. The customer service call center; and 8. Having fun at
the recent Family Day.

BRAVE...
from page 1

and Pinoy movies from Star
Cinema.
Fortunately, with premier
cable company SKY Cable
Corp. going digital, people like
Gina, Marlo and Amie now
have practical and cheaper
alternatives when it comes to
cable TV viewing.
Founded in January 1990,
the mission of SKY was to
“enrich and uplift the lives
of Filipino families through
communication, education and

meet the

entertainment.” At the same
time, it aimed to become the
national leader among video,
voice and data service providers, and to become a company
known for providing outstanding customer service, among
other goals.
Three years after it started
commercial cable operations
in 1992, 20,000 Filipinos were
subscribed to its postpaid cable
TV service. With over 500,000
subscribers to date, SKY is the
country’s leading cable TV service provider, a distinction that
powered its foray into other

services—in 2006, it rolled out
SKYCable Silver Prepaid, the
country’s first prepaid cable TV
service; two years later came
SKYBroadband, touted as the
fastest residential broadband
service, and SKYVoice, the
lowest-priced IDD calling service in the Philippines.
As SKY leads the change
once more with its venture into
the brave new world of digital,
expect more pioneering product and service offerings.
Going digital
According to Ray Montinola, SKY head of marketing, one

director of Pilipino Cable Corporation (PCC) from 1997 to 1998 and
was appointed back to SKY in 2005.
Carlo was instrumental in turning SKY
around in 2007.

(L-R) John Rojo, Edgardo Patron, Vince Hubert, Eloisa Balmoris, Gladys Lumbuan, Chito
Franco, Carlo Katigbak, Paul Abastillas, Claudia Suarez, Ray Montinola, Joevel Rivera,
Raffy Aguado and Rene Luspo.

benefit of going digital is that
the company can offer different
price tiers, “from the very low
to the very high,” thus opening
up new market segments for
the 20-year-old company. This
is possible because of the SKYCable Digibox, which came
with new postpaid cable TV
subscriptions in Metro Manila
beginning in January 2009. The
device “enables home users to
receive digital cable TV signals.”
The company offers the
SKYCable 280 postpaid package which not only comes with

Eloisa Balmoris, the head of the
finance division, joined SKY in 2006
from PCC where she was also head
of finance. Rafael Aguado joined the
Lopez Group via Maynilad Water.
In 2006, he moved to SKY where
he serves as head of operations.
Before she joined SKY,
Claudia Suarez was the managing director of SKY MALL,
a TV-shopping corporation,
after which she was assigned
to ABS-CBN Interactive. She
is now head of SKY’s programming division.
Edgardo Patron,
the head of consumer sales,

a pocket-friendly price tag, but
also allows customers to tweak
the channel lineup as they desire to include specific channels
they want to watch for a specific period. For an additional
amount, Marlo the Schumi
fan, for example, may add Star
Sports to his lineup in time for
the F1 Grand Prix, while Gina
may pick only two or three additional channels in addition
to the 20 that comes with the
SKYCable 280 package.
In addition to SKYCable 280,
subscribers may also opt for the
postpaid SKYCable Platinum,

joined SKY in 2009. Before joining
SKY, he was EVP-GM for international operations of Splash Corp.
Human resources and organization development head Paul Abastillas
joined SKY in November 2009. Gladys
Lumbuan, the head of information
technology and telephony, joined SKY
in 2004.
Chito Franco, head of corporate sales;
Joevel Rivera, head of product development and management; Vince Hubert,
head of corporate quality and continuous
improvement; and John Rojo, head of
corporate communications, joined SKY
in February 2010. Rene Luspo joined
the team in September 2008 as head of
security and safety. (Susan Ortiz)

TIMELINE
1990

• Established on June 6, 1990 and receives its registration
from the Securities and Exchange Commission as the first
commercial cable TV company in the Philippines.

1992

• Commercial cable operations start, with 8,500 strand miles
of cable laid out by year-end.

1995

• Reaches 20,000 cable subscribers in Metro Manila.

2006

• Introduces SKYCable Silver Prepaid, the
country’s first prepaid cable TV service,
which allows subscribers to watch their
favorite shows within their household budget and according to their viewing preferences, making great shows more
accessible to more Filipino families.

2007

Montinola

customer

By Carla Paras-Sison

SKY leadership team

The leadership team behind SKY’s
success is made up of chief operations
officer Carlo Katigbak, who was the
youngest executive when he joined
SKY in 1995. He became managing

aggressively into the broadband internet
space with SKYBroadband, the fastest
residential Internet service in the market
today.
“We want to be known as SKY,
which transforms the lives of Filipino
families through information, communication and entertainment, thus
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• Receives the Lopez Achievement Award for Operations
Management in the anti-illegal cable connection drive that
supported SKY’s thrust for quality service

2008

SKYCable Gold or SKYCable
Silver packages. The P2,000 installation fee per package includes
the use of one Digibox.
High-definition TV
Beyond Platinum, SKY
became the first provider to
offer high-definition TV. Its
SKYCable HD, which has the
tagline “Clear as Real,” includes
three regular channels—Discovery HD, HD History and
HBO HD—and offers sports
pay-per-view programs such as
the current 2010 World Cup
quarterfinals-to-finals package
and the upcoming NCAA and
UAAP basketball wars.
By leveraging on synergies
with Bayan Telecommunications and parent firm ABSCBN Corp. in the Lopez Group
communications sector, SKY
is able to offer groundbreaking
products and services. One is the
iWantv online service, launched
in January 2010 and free and
exclusive to SKYBroadband
and BayanDSL subscribers.
“iWantv is a very good example of the synergies we’re
working out among the three
companies. I see unique content
services like this driving subscriber acquisition and retention,” Montinola said. “When
you’re late, you’re working, or
are a working mom, when you
get home your program is al-

• Launches SKYBroadband and SKYVoice. SKYBroadband is
the country’s fastest residential internet service (up to 12 mbps)
with higher bandwidths which provides for faster downloading and uploading speeds. SKYVoice offers affordable and
convenient international direct
dialing (IDD) service. It uses
Voice over Internet Protocol
(VoIP) network to make overseas calling more economical
connecting Filipinos around
the world.

ready over—that’s why our ad
is on that, a working mom who
loves ABS-CBN teleseryes
would rush home after picking
up the kids from school or going overtime, pag-uwi wala na
sa TV. With iWantv, now you
can relax because you know you
can catch up on the content. It’s
unique to us and we’re really leveraging on that.”
Serving customers’ needs
He added: “While we have
assets within SKY itself, Bayan
and its resources are a big help.
And one of the things we’re
working out are service bundles,
better bundles than what you
see out there in the market that
will hopefully serve our customers’ needs more effectively
than what competition has.”
Bayan head of corporate
brand and communications
John Rojo, who works closely
with Montinola in the comm
group, stressed: “SKY is different from what it was before.
It’s much, much more than just
cable. And moving forward, it’s
really combining distribution
and content and leading this
new category.”
“Technology is evolving
quickly, while price points have
reached parity. The key is to find
differentiation that is relevant to
consumers,” Rojo said. “Clearly,
what will differentiate us later on

would be leveraging on content.
The SKY brand is also a very,
very good brand to leverage
on, and of course, the service
components. Those are the legs
that we want to build on—the
content of ABS-CBN, even the
content of SKY will give us some
advantage moving forward.”
But not to be forgotten
amidst all these changes and
positioning is the equally important detail of the company’s
semantic evolution, according
to Montinola.
Transforming lives
“We really want to evolve
from being known as SKYCable by the public to SKY. As
our tagline says, ‘SKY changes
you.’ And with SKY and all our
services, we really transform the
lives of the Filipino families.
That’s our focus: information,
communication and entertainment. That’s going to be very
important for us going forward,” Montinola stressed.
The bottom line, it might be
said, is to expect the changes to
keep coming.
“SKY, five years from now,
will be totally different from
what it is today. And it leverages on the strengths of Bayan,
the strengths of ABS-CBN.
Thought leadership is very important and it’s already there,”
Rojo concluded.

2009

• Introduces the revolutionary SKYCable Digibox to give subscribers the flexibility to choose their
channels and gives access to an onscreen electronic program
guide with child-lock features to secure channels which are not
kid-friendly. The Digibox is also used to subscribe to live and
uninterrupted coverage of exciting sports events exclusive to
SKY subscribers.

2010

• Launches iWantv, a free online service for SKYBroadband
subscribers that allows Filipinos to catch episodes of their
favorite top-rated ABS-CBN shows anytime and anywhere.

Since September 2006, however,
Montinola has gone on to marketing
postpaid cable, prepaid cable and broadband and voice via cable to households
and businesses that make up the universe
of SKY customers. One of his current
challenges is to convince existing SKY
customers that getting a Digibox is an
investment with long-term entertainment and information benefits.
“About 90% of our Metro Manila
network is digital enabled. But only 60%
have the digiboxes. Our target this year
is to get as much as 80% on Digiboxes
and the challenge is to facilitate that
paradigm shift. Some people are not
used to the digibox and view it as an extra expense. But the fact is the Digibox
provides many benefits, among them the
much clearer and crisper signal, the ability to manage their cable subscription,
the added value of an electronic program
guide,” he says.
Not just about cable TV
Another challenge is to communicate
that the company is not just about cable
TV service anymore, and has also pushed

our corporate slogan—It Changes
You.”
A primary component of addressing
these issues is Montinola’s move to organize SKY efforts around the customer,
instead of around functions and products.
The traditional way was to be productcentric so that units would push prepaid
or postpaid or broadband. The shift to
being customer-centric would require a
focus on the affluent, the mass market and
the youth. Knowing the distinct attributes,
wants and needs of each market segment
allows SKY to offer the most appropriate
service and price point at every customer
interaction.
Synergies
The synergies with sister company
Bayan and parent company ABS-CBN
Corporation come to fore with this
approach. Realizing that busy working mothers still need their Kapamilya
teleserye fix, SKY and Bayan are able to
provide access to ABS-CBN—produced
content via the online portal iWantv, exclusively on their broadband distribution
platforms.

“The pace of change in the industry
has accelerated over the last couple of
years. We see faster speeds for broadband,
more competitors are coming out. Cable
is no longer just cable now. We’re competing in a much bigger space and we are in
a unique position to offer both access and
content to SKY customers through our
cooperative efforts with Bayan and ABSCBN,” says Montinola.
After 14 years of service, he looks
forward to even more productive years
with the Lopez Group, where he says
he feels right at home. “Culture is very
important to me. And that kapamilya
spirit, I really feel that here in the Lopez
Group.”
Montinola asks fellow kapamilya to
help “evangelize” others on the benefits
of digital cable and to look forward to
an even bigger and better SKY. Synergy
within the communications sector of the
group is bound to provide customers
with greater flexibility, enhanced viewing
experiences and more convenient ways to
access relevant information and entertainment programming.

Sports’ greatest moments in hD!
THE country’s first high-definition TV
service exclusively brings the live, commercial-free and full high-definition
coverage of the full University Athletic
Association of the Philippines (UAAP)
and National Collegiate Athletic Association (NCAA) basketball seasons and
the 2010 FIFA World Cup South Africa
quarterfinal to final games.
Top ballers in the collegiate circuit will
showcase their prowess as the NCAA kicks
of its 86th season and the UAAP begins its
73rd season. Enjoy these thrilling basketball moments in full high-definition on
Balls HD (Channel 167).
Catch also the last seven games of the
World Cup, showcasing the finest crop
of football talents, in full high definition
on SkyCable HD (Channel 168) starting
July 2.
These and more sports events in full
high-definition take center stage on Sky-

Cable HD, bringing you a high-definition
all-access ticket to sports’ greatest moments. Enjoy them right in the comforts of

your home by calling 631-0000 or emailing telesales@skycable.com to subscribe or
visit your favorite hotspots.

CSR ACTIVITIES
First gen backs gore’s live appearance in Manila
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(MOA) with SM Prime
Holdings (SMPH), the operator of the SM chain of malls
and the main sponsor of the
event, dubbed “Al Gore Live
in Manila.” Under the MOA,
First Gen agreed to serve as a
major sponsor of Gore’s visit.
Highlights of the MOA also
included First Gen participation in pre-event activities,
including SMPH’s Earth Day
celebration in April.
On the day of Gore’s
visit, First Gen set up its booth
within the SMX Convention
Center. Top officials from First
Gen, led by chairman Oscar
M. Lopez, as well as president
and CEO Federico R. Lopez,

also took time out to listen to
Gore’s presentation. The First
Gen chairman also joined Gore
at the VIP table during the dinner hosted by Hans Sy, SMPH
president.

During his keynote address,
Gore presented an Asian version of “An Inconvenient Truth”
with focus on the subject of
“The Leader as Environment
Steward.” ( Joel Gaborni)

Wizer’s tapestry
project fosters
collaboration

@Lopez Museum

AROUND 50 participants came to take
part in the workshop facilitated by Ann
Wizer and the Invisible Sisters cooperative.
Students, housewives, retirees, artists and
executives were among those who eagerly
took the crochet needle handed to them,
some even bringing their own. While most
of the participants were female, a good
number of males also came, one of whom
was the youngest at age 12.

New shows on KCh

Innovation for our generation

By Joyce Mariz Hipolito

KNOWLEDGE
Channel
Foundation Inc. (KCFI) has introduced new shows that aim to
both improve teacher effectiveness and empower students.
KCFI president Rina Lopez Bautista said: “We are
committed to developing new
programs which will inspire
teachers and students in their

journey. …Through our new
programs, we are focusing on
two essential aspects of improving education—empowering
both students and teachers.”
The foundation enhanced
its television programs to
align with the curriculum of
the Department of Education.
Specifically, the new shows integrate critical issues with science, mathematics and English,

while taking into consideration
the learning modes of students
in order to help teachers be
more responsive to their needs.
Some of Knowledge Channel’s new shows are the animated
series “K-High”; “Faculty Room,”
produced especially for teachers; “Gab to Go,” a talk show
for young people; and “Agham
Aralin” which tackles anatomy,
ecology and astronomy.

Through “K-High,” “Agham
Aralin,” “Gab to Go” and
“Faculty Room,” Knowledge
Channel is providing students
and teachers with shows that
are relevant to their everyday
lives.
Hipolito is a mass communication student and KCFI volunteer.
For more info, visit www.
knowledgechannel.org.

Another successful summer at Camp EDC
“IT’S my most exciting and
unforgettable summer experience!”
This is what graduates of the
Energy Camp have unanimously
said about the youth camp sponsored by Energy Development
Corporation (EDC). Held from
April 6 to May 22 at the EDC
geothermal sites, the Energy
Camp had 296 participants coming from public high schools in
Leyte, Negros Oriental, Negros
Occidental, Albay, Sorsogon and
North Cotabato.

The Energy Camp is a
brainchild of EDC vice chairman and CEO Paul Aquino,
who wanted to initiate a program that would ensure fun
and experiential learning for
the youth in the company’s
host communities as well as the
children of EDC employees.
“We envisioned a program
where teenagers can learn
about life, the environment and
geothermal energy as they have
fun; where students will acquire
leadership skills that will help

The participants in the FPIC-sponsored course at MMLDC.

them maximize their full potential to expand their horizon
and improve their community,”
Aquino explained.
The activities began with
martial arts, lectures on geothermal energy and environmental
protection. The campers were also
taught outdoor survival skills like
map reading and basic first aid.
They also had career orientation
with EDC’s pool of engineers
and scientists as guest speakers.
The highlight of the camp,
aside from the graduation, is

the “Amazing Race” where the
campers apply everything they
learned as they hurdle a battery
of physical and mental challenges.
Now on its seventh year,
the EDC Energy Camp has
benefitted 1,794 student- and
teacher-campers. (Toni Nieva)

L-R: Rockwell Land president Tong Padilla, Calauan Mayor George
Berris, Jay Lopez, Gina Lopez and OML lower the time capsule of the
Chapel of the Two Hearts.

Rockwell starts work
on Calauan chapel
LOPEZ Group chairman Oscar
M. Lopez (OML) celebrated
his 80th birthday with a busy
calendar of milestone activities
throughout the month of May.
In the agenda was the commitment to develop BayaniJuan
sa Calauan, the relocation and
livelihood center for informal
settlers living along the Pasig
River. As part of OML’s and AFI
managing director Gina Lopez’s
rehabilitation program, OML has
donated a piece of land where the
community chapel will soon rise.
Members of the Lopez
family and the Lopez Group of

companies made their way to
Calauan, Laguna on May 5, and
ceremonies kicked off with the
lowering of the time capsule for
the Chapel of the Two Hearts.
The ceremony was also graced by
Calauan Mayor George Berris.
Rockwell Land will commence construction of the chapel by July. It is anticipated to
be ready in time to celebrate the
Eucharist with dwellers of Bayanijuan sa Calauan on Christmas
this year. The 800-square meter
chapel is designed to expand
as the community continues to
grow. (Vienn Tionglico)

on a potential project and those who have
finished their work gave the pieces to Wizer
for the tapestry project.
Many of the workshop participants were
excited about the idea of creating art out of
trash, the idea of being able to recycle trash
bags in a more creative way, and the chance to
learn a skill. Some of them already do needle-

PhOTOS By: EDgAr MOnTALBAn

Lopez Group chairman emeritus Oscar. M. Lopez and First Holdings
chairman Federico R. Lopez with former US Vice President Al Gore.

IN June 2010, First Gen Corporation reaffirmed its commitment to fight climate change,
this time by supporting the visit
in Manila of former US Vice
President Al Gore.
Gore is the author of “An
Inconvenient Truth,” the multimedia presentation on the
threat of, and solutions to, climate change. He visited Manila
on June 8, 2010 to keynote the
third staging of the Leadership
Conference Series, considered
the biggest “green” gathering of
2010.
Months earlier, First Gen
had formalized its support
for Gore’s visit by forging a
memorandum of agreement

ONGOINGS

Zeny Tañada and her group (left) and
Ms Earth 2009, with Ann Wizer, learn
the ropes of crocheting with the help of the
Invisible Sisters.

When the workshop began, Wizer encouraged the participants to think of pieces
which they may like to donate to create a
tapestry for the Lopez Memorial Museum
and Library. That way, the idea of collaboration and working for something greater
than themselves—the environment and
art—would be more felt. Many have started

point and crochet, but found it challenging to
use plastic. A member of the Invisible Sisters
sat with each group of five participants to
guide them through the process. Even Ms
Earth was taught by an Invisible Sister.
The workshop was held at the lobby of
the Benpres Building. It was part of the celebration of Earth Month and the Recyclables
Collection Event. (Mary Ann Pernia)

Saving the

plans (SIPs) aligned with the
objectives of the Department of
Education (DepEd).
During the first part of the
course, the Creating Breakthroughs workshop, FPIC vice
president for comptrollership
and Office of Strategy Management Ana Maria del Rosario
introduced the framework of
the Balanced Scorecard (BSC).
She discussed the four perspectives—Financial,
Customer,
Internal Process and Learning
and Growth—with focus on
the linkages of the tool with
DepEd’s SBMDP and the SIP.
The Balanced Scorecard approach aims to assist the schools
in ensuring their short- and longterm objectives are well-defined

and met. It focuses the translation of the schools’ strategies into
action, including turning the
schools’ strategic vision into clear
objectives. (Isabel Cortez)
By Yael Buencamino
FOR over 10 years, farmer Paus Javier
has planted corn in the hills near his
home in Bugatay, Peñablanca, Cagayan.
He had to wait four months before harvesting his crops—and he had to feed
his family. As a result, many farmers in
the area, like Javier, resort to charcoal
making. Eventually he noticed that the
forests around his hometown were disappearing, but he felt he had no choice.
Today, when he meets people who
make charcoal, Javier warns them that if

NOSTALGIA

Those who cannot remember the past are condemned to repeat it.
— George Santayana
July 20, 1901
Eugenio Lopez Sr. is born.

A work by filmmaker Keith Sicat (left) is
juxtaposed with a Hidalgo in ‘After the
Fact.’ Photo by Edgar Montalban

After the Fact’:
Engagement with
social realism

The Lopez Museum exhibit After the Fact
asks “What and how did we do? Then
what?” It attempts to answer the latter
question through engagement with Philippine social realism and multimedia interventions as seen in the works of Antipas
Delotavo, Imelda Cajipe-Endaya, Keith
Sicat and Gaston Damag.
After the Fact is ongoing until September
18. Present your ID from any Lopez Group
company and get a 10% discount on After the
Fact entrance fees for you and your family.
The Lopez Memorial Museum and Library is at the ground floor, Benpres Building, Exchange Road corner Meralco Avenue,
Ortigas Center, Pasig City. Museum days
and hours are Mondays-Saturdays, 8 am-5
pm, except holidays. For more info, call Fanny at 631-2417 or email pezseum@skyinet.
net or admin@lopez-museum.org.

July 25, 1968
The Eugenio Lopez Foundation is established for E.L. Sr.’s
philanthropy. The foundation provides the mechanism by
which the Lopez Museum would be supported in perpetuity.
July 14, 1969
Meralco receives an
award from the Public
Relations Society of the
Philippines for its successful public relations
program.
July 31,
1969
Meralco
acquires
the
electric
properties
franchise
of Cortez Electric Service Inc. The franchise area covers
the municipalities of Cabuyao, Calamba and Magdalena in
Laguna and the municipality of Sto. Tomas in Batangas.
July 6, 1975
E.L. Sr. passes away at the French Hospital in San Francisco,
California.
Source: Mercy Servida, head librarian, Lopez Memorial Museum
Library

feature
forest from their own backyard

The Sierra Madre mountain
range, home of the country’s last
remaining old-growth forests.

CSR calendar
July 14-15: LCF CSR
Expo
2010—
Synergizing for
Change
@ SMX Convention
Center, Pasay. Fee: P4,000
(LCF member); P6,000
(nonmember). For more
info, call Karla Butiong @
757-3500 loc. 327 or email
csrexpo2010@teamasia.com.



SPECIAL

FPIC bats for quality education
FIRST Philippine Industrial
Corporation (FPIC), as part
of its advocacy for quality
education, recently sponsored
a three-part training course for
school heads and key teachers
at Meralco Management and
Leadership Development Center in Antipolo.
The School-Based Management Development Program
(SBMDP), undertaken through
the Don Senen Gabaldon
Foundation Inc., was attended
by school heads and key teachers
from 17 public schools located
along the company’s right-of-way
from Batangas to Laguna. The
course aimed to aid participants
in preparing, implementing and
evaluating school improvement
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they’re cutting trees in a protected area,
they’re violating the National Integrated
Protected Areas (NIPAS) Act, Republic
Act No. 7586. This piece of legislation
prohibits the destruction of any plants
or animals in a protected area, and violators can be fined anywhere between
P5,000 and P500,000. But most important, Javier asks his former colleagues to
give it up for a better way.
Javier is one of hundreds of farmers
working with Conservation International (CI), Toyota Motor Corporation

(TMC), and the local government units
of Peñablanca, Cagayan, including the
Department of the Environment and
Natural Resources (DENR)—partners
in the Philippine Peñablanca Sustainable Reforestation Project (PPSRP).
The PPSRP was launched in
2007 in a 2,943-hectare area covering
five barangays in the municipality of
Peñablanca, Bugatay, Cabasan, Sisim,
Mangga and San Roque. The goals of
the project include the restoration of
what used to be lush forests, conserving
whatever natural forest and biodiversity
are left, and providing alternative livelihood through reforestation, enhancement planting and agro-forestry.
“We are here because of this area’s
high conservation value,” says CI country
executive director Romy Trono. “We’ve
been working in the Sierra Madre Biodiversity Conservation Corridor since
2001, and it’s one of the biggest protected
areas in the country. It was a challenge to
manage because of its size. That’s why
Toyota’s participation is welcome.”
The first phase of the PPSRP
ends this year, with 912 hectares reforested, 300 hectares already covered
with enhancement planting, and over
560 hectares planted to mangoes and
other fruit trees.

In the three years since the inception of the project, people have also
begun to see the bigger picture: the
connection between the forest and
what Trono calls “ecosystem services,”
such as a dependable water and food
supply, better flood control, and even
a more comfortable climate.
“It’s hard to make them understand something they haven’t experienced,” says Juan Acay Jr., Forestry
and Carbon project manager of CI’s
Sierra Madre Biodiversity Conservation Corridor. “We tell them, imagine not having anything to drink for
a week because we have no more
forests and no more water. It’s about
making the connection.”
To help curb another cause of
deforestation, the cutting of natural
forest trees for firewood, people have
been encouraged to plant alternative
fuel wood trees in designated areas.
Beyond the PPSRP, the farmers are
hoping to continue their agroforestry
work as an alternative income source,
and have been forming cooperatives
to ensure that they will get the support
they need. Local leaders are hopeful
that, for the people of Peñablanca, a
broader appreciation for the forest
and why it is important will eventually

become second nature. (Excerpted from
The Philippine Starweek, May 30, 2010)
Conservation International (CI) is a
nonprofit organization based in Washington DC, working in 27 countries around
the world, including the Philippines, to
promote conservation of the earth’s biological
diversity. CI has an active Philippine program led by Perry Ong, a renowned Filipino environmentalist from the University
of the Philippines and one of the National
Academy of Science and Technology’s Ten
Outstanding Scientists for the Year 2000.
Lopez Group chairman Oscar M. Lopez is a member of
the International
Board of Directors
of CI and the
chairman of
First Philippine
Conservation
Inc.

Conservation International’s
Romy Trono. Photographs courtesy
of Conservation International
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Drink up!

WITH the sweltering, brain-frying summer
season now over, you might think you’ve already escaped the danger of being dehydrated. Fact is, there are more reasons to drink
the good liquid than just to avoid drying up
like a piece of week-old adobo. Before you
reach for that nth can of soda, let us make a
case for why water is the better choice.
Did you know water can help you stay slim? It speeds up your
metabolism and makes you feel full. Ditch the sodas and chug a glass
of water before every meal so that you feel fuller than you actually are!
What’s more, if you go with ice-cold water, your system will need to
warm it up, so you get to burn a few extra calories in the process.
If you’re feeling tired, there’s a chance it could be due to dehydration. Drinking water works as a pick-me-up by helping the blood
transport oxygen and other essential nutrients to your cells. Your
heart too doesn’t have to work as hard to pump blood throughout
your body if you’re well hydrated.
Stressed? Drink! Eighty-five percent of your brain tissue is water.
If you’re dehydrated, then both your body and your mind will be
stressed. If you notice that you feel thirsty, it means you’re already
a little dehydrated. Keep stress at bay by placing a glass of water at
your desk or carry a sports bottle around and sip regularly.
Another unwelcome effect of dehydration is fine lines and wrinkles.
The more dehydrated you are, the deeper they get. Drinking water hydrates skin cells and plumps them up, making your face look younger.
It also flushes out impurities and improves circulation and blood flow,
leaving your face clean, clear and glowing. Water as a beauty cream!
Of course, the benefits of drinking water go beyond what we can
see with our eyes. It is also important for good digestion as it helps
dissolve waste particles and passes them smoothly through your digestive tract. Otherwise, your body will absorb all the water, leaving
your colon dry and making it more difficult to pass waste.
More and more people are complaining of painful kidney stones.
Even kids have them! Drinking plenty of water dilutes the salts
and minerals in your urine that form the solid crystals known as
kidney stones. But these can’t form in diluted urine, so reduce your
risk—drink up!
So, the question now is, how much water should you drink? Nutritionists usually recommend that we stick to the 8x8 rule; that is,
eight eight-ounce glasses of water a day. Adjust accordingly if you
exercise or sweat heavily or drink lots of other beverages.

BIZ EXCELLENCE

July is Social Wellness Month

JULY is Social Wellness Month,
and Lopez Lifelong Wellness
encourages everyone to communicate and interact more with
the people around them.
Social wellness emphasizes
interdependence with others and
nature. It includes the pursuit of
harmony in one’s family, and having positive interactions with and
enjoying being with others. It is
having comfort and ease during
work and leisure situations and
communicating feelings and needs

to others. It involves developing
and building close friendships and
intimacy, practicing empathy and
effective listening, caring for others and for the common good and
allowing others to care for you. It
is recognizing the need for leisure
and recreation and budgeting time
for those activities.
Get on the road to improved
social wellness by practicing
these simple steps:
• Practice self-disclosure.
• Get to know your personal
needs and pursue things and
people who nurture those
needs.
• Make specific effort to talk to
the people who are supportive in your life.
• Attend social events.
• Join a club or an organization.
• Speak in public.
• Articulate your thoughts in
public and personal conversations.
• Think before you speak.
• Make others feel important.
• Reconnect with long-lost

WELLnESS TIP

IN order to help change
your body composition,
avoid sodium whenever
possible. It will make your
body hold water and feel
puffy. Drink 80 oz. of water
a day to flush out excess
fluids you might be retaining. Cut all refined sugar,
processed grains, canned
foods and frozen foods
from your diet.

Jose Balaoing Memorial Cup

Meralco Chess Club organized a tournament on June
19 in honor of one of the fathers of Meralco chess, the
late Atty. Jose Balaoing. The event was a five-round
Swiss System and supervised by international arbiter
Elias Lao Jr. Ronnie Dellota of Networks scored
four wins and one draw to emerge as champion. He
earned an automatic slot to the Meralco Team for the
2nd MVP Olympics next year. The Best High School
Player plum was won by Kenneth Ende of Magsaysay High School who scored 2.5 points, while the Best
Grade School Player was Battle of Meralco Juniors
GM champion and 2010 Palarong NCR finalist
Rhal Sol Cruz Jr. of La Salle. Photo shows Ende (left)
going head to head with Dellota. (Raul Sol Cruz)

11 make it to LAA 2009-2010 semis
AFTER a two-week-long assessment and deliberation of the
screening committee, the Lopez
Achievement Award program management is pleased to announce that
the semifinalists for the 2009-2010
cycle have been identified.
Out of 21 nominations, 11
semifinalists for this cycle’s LAA
emerged. They are as follows:
Business Management
• FSCI: Resilient in the Midst of
Global Financial Crisis (First
Sumiden Circuits Inc.)
Customer Focus
• “Salamat, President Cory: A Tribute
to the Mother of Philippine Democracy” (ABS-CBN)
Corporate Image-Building
• Pinoy Media Congress, Year 5:

relatives or friends, even if only
through phone calls or emails.
• In conversations, ask questions and refrain from doing
all the talking.
• Send “Thank you” notes for
kind deeds done in your favor.
• Learn how to say “No” to
avoid taking on too much
work or too many volunteer
activities. (Excerpted from
www.definitionofwellness.com/
dimensions-of-wellness/socialwellness.html; wordsofwellness.
com/Social_Wellness.htm)

Bringing New Information to
Future Media Communication
Professionals (ABS-CBN)
• Loyal Kapamilya Viewers Recognition” (ABS-CBN)
• FSCI Marked Four Years without
Disabling Incidents (FSCI)
• Through-the-Lines Campaign of
BayanDSL’s Lola Techie (Bayan
Telecommunications)
• Tulong Balik Eskwela (Knowledge
Channel Foundation Inc.)
Human Resource Focus
• The Golden Transformation to
Achieve Profitability and Superior
Performance (First Philippine
Industrial Corporation)
• “The Labor Management Council
as a Tool for Lasting Industrial
Peace in the Workplace” (Energy

Development Corporation)
Operations Management
• EDC’s Fast-Track
Restoration of its MGPP-2 Exciter
(EDC)
• Braving the Uncharted Territory:
In Pursuit of Global Leadership in
Photovoltaic (PV) Industry (First
Philec Solar Corporation)
The winners of this cycle’s
LAA will be selected by the panel
of judges. The LAA awarding
ceremony is scheduled to be held on
August.
The Lopez Achievement Award
program management congratulates
all the semifinalists, as well as those
who took the time to submit a nomination for this year’s cycle. (C. Salazar)

sports & wellness

calendar
JULy
6-8: Silent
retreat @ Hilltop.
Fee: P3,000.
Contact Cristy
Aure @ 929-0132
or Dina Lee @
0917-5235504.
11: Subic STK
& Team relay
Triathlon, STK
distances/4x250m10K-2.5K team
relay (Subic Bay
Freeport). Contact
TRAP @710-8259
or Rick Reyes @
0916-5046513.
17: Walk
the
Talk @
MMLDC,
Antipolo, 6:30
am. Walkathon
participants must
register with their
HR departments.
Contact Benjo
Sandoval @ 6316394 or Darlene
Lamis @ 449-6170.
23: Lifelong
Basketball
Tournament
kickoff. Details to
be announced.
25: Matabungkay Triathlon,
standard distance
(Matabungkay,
Batangas). Contact
TRAP @710-8259
or Rick Reyes @
0916-5046513.

Balanced Scorecard
101 workshop a success
THIRTY-SIX Lopez Group employees gathered at the Hampton
Function Room, Astoria Plaza on
June 8, 2010 to attend the Business
Excellence introductory course on
the Balanced Scorecard (BSC).
Resource speaker was Antonio
Ma. Perez, a Fuji Xerox Foundation
professor of Total Quality Management and also a core faculty member of the Executive Education
Programs of the Asian Institute of
Management.
The BSC is the subject of a
book by Robert Kaplan and David
Norton published in the 1990s.
It is one of the most widely-applied strategic management tools
and offers an effective approach to

successful alignment of an organization’s goals as well as strategy
execution.
In addition to introducing the participants to the BSC, Prof. Perez also
taught them how to create a strategy
map, a visual representation of the
cause-and-effect relations among
the components of an organization’s
strategy.
It was evident, however, that a
half-day session for a topic such as
the BSC was not enough. A second
course was held at The Legend Villas on June 23. Thirty-five Lopez
Group employees became students
of Prof. Perez as he conducted another BSC 101 session. (Christine
Salazar)

Don’t keep the good news to yourself. Pass on your copy of LopezLink! Be a Facebook fan, sign up in http://www.facebook.com/pages/Lopezlink/86834229052.
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Sudoku

Maglaro tayo ng Sudoku, ang bagong libangan ng bayan!
Ayusin lamang ang mga numero simula 1 hanggang 9 para
ang bawat numero ay minsan lang magagamit sa bawat row,
column at kahon.






Very Easy
Easy
Medium
Hard

Answer to June puzzle
Solution, tips and computer
program available at www.
sudoku.com

travel

GRIFFIN SIERRA
RECOMMENDS
A view of Hong Kong’s skyline by day.

AS the nation at large looks forward to a
fresh era in governance with Pres. Noynoy
Aquino, the first new president since 2001,
we too embark on a new phase in our corporate life.
Another milestone was added to the annals of the Group when Lopez patriarch Oscar M. Lopez (OML) passed the torch to his
younger brother Manuel M. Lopez (MML)
during the internal launch of the Lopez
Credo at the PhilSports Arena in Pasig on
June 25, 2010 (see page 2 for more info).
“Having reached the age of 80 and my third childhood, I thought
that it was good time to turn the stewardship of the business over to
worthy younger successors,” OML said.
Now serving as chairman emeritus of the Group, he stressed the
importance of abiding by the Lopez Credo. As young boys, they were
“constantly reminded that family unity should be treasured above all
else.” In the same way, he said, the Group is “not seen in the eyes of the
public as separate companies but part of the Lopez Group. It makes
sense for us to think of ourselves as part of one Group as well.”
He then led the assemblage in reciting the Credo, which reiterates the distinct Lopez values of pioneering entrepreneurial spirit,
business excellence, unity, nationalism, social justice, integrity and
concern for employee welfare and wellness (see page 4).
For his part, the new chairman stressed: “Values translate to everything we do…if employees take this to heart, nothing is impossible. Organizations are made up of people. All of you belong to the
Lopez Group.”
MML is the fourth chairman of the Lopez Group after his father Eugenio Sr. and his elder brothers Geny and OML.
Afterwards, the employees were treated to a repeat of the now
famous “Undaunted” musicale, which was first staged for OML’s
80th birthday celebration in April.
Speaking of changes, this month we’re spotlighting SKY Cable
Corp., the Lopez Group cable company which, as you may well be
aware, is expanding into a new territory in a big way—digitization.
You’ve seen and heard the ads for its innovative products that exemplify the Lopez value of pioneering entrepreneurial spirit. Now, read
all about it as marketing head Ray Montinola explains the whats
and whys of the big changes over at SKY.
Our 49th Gabi ng Parangal celebration this July is bigger, with
more than two dozen employees being recognized for their service

Dear Rosie

to the Lopez Group. Lopez Museum and Library’s Fanny San Pedro and First Philippine Holdings Corp. VP for HR Beth Canlas
lead the stalwarts with 40 and 35 years of continuous affiliation with
their respective companies. Congratulations!
ooOoo
Where can I get a copy of the Lopez Credo?
For a copy, contact the HR Council Secretariat (Yiessa) at 4492148 or email YHBorbon@benpres.com.ph
ooOoo
What’s the latest on the ABS-Willie-Jobert brouhaha? Will Willie go back to “Wowowee” after two more months?—Julee
According to ABS-CBN corporate communications head Bong
Osorio, Willie Revillame is currently on an indefinite break. A decision will be made at the proper time.
ooOoo
Ang galing ng cast ng “Undaunted.” Ang saya-saya! The employees
parang professionals. Congrats!—Dyra
ooOoo
Are there any upcoming trainings for the remainder of 2010?
Kindly send details as we want to send our staff and take advantage of these Lopez Group training offers. Best regards.—
Rom
According to Glenn Perez, the Business Excellence team has
scheduled the next Balanced Scorecard 101 this July (venue and
date to be announced). For the webinar, the fourth series will be
on Social News and Bookmarking for Business, also scheduled this
July. Please log on to www.lopezlink.ph for announcements.
ooOoo
I’ve been working in an aviary for the past four years. May I know
your email address so that I can send you my resume and credentials? Thanks.—Richelle
From MMLDC’s Peng Young: This is timely because we are in
need of personnel for the aviary. Thank you!
If you have questions, comments, opinions, suggestions and reactions
about anything and everything about the Lopez Group, please send
them to Dear Rosie through email DearRosie@benpres-holdings.com
or lopezlink@gmail.com or be a friend or fan in Facebook.

Never the same Hong Kong twice!

HONG KONG’S shopping season is upon
us! As you tread through Tung Choi Street
(Ladies’ Market) or wander about Jardine
Crescent, Causeway Bay or spend some time
on Li Yuen Street, here are a few tips from
Griffin Sierra Travel and the Hong Kong
Tourism Board on how to get the most out
of your Hong Kong shopping holiday.
BYOB. Bring your own (shopping) bag.
Chain and large supermarkets, convenience
stores and personal health and beauty product stores charge HK$0.50 for each plastic
shopping bag provided to customers.
Be aware of additional charges. In some
restaurants, it is common for waiters to
automatically bring tea, condiments and
snacks that you did not order, which are
later charged to your bill. Clarify with the
waiter about additional charges before you
are seated.
Look for the QTS sign. The Quality
Tourism Services (QTS) scheme makes it
easy to find shops, restaurants and budget

visitor accommodations that
pass stringent annual assessments showing that they meet
high standards of product quality, provide clearly displayed prices and information, and ensure excellent customer
service.
Know your dining districts. For Northern
and Southern Chinese food or a selection of
Asian fare, try Hung Nom or Kowloon City.
To get a feel of the old Hong Kong, or if
you’re craving for seafood, check out Lei Yu
Mun, particularly for dinner. After dinner,
see the local Tin Hau Temple, the Blessing
Tree and the Old Lantern. Then take in the
beautiful scenery of the fishing port.
Know your shopping districts and shopping streets. For clothing, bags, accessories, toys and other knickknacks, head to
the shopping streets, and the night market
on Temple Street. You can also go through
Stanley Market Road for souvenirs, and visit
the restored Murray House. This old fishing
village is full of great finds such as Chinese
artwork and silk.
Splurge. Zuma Restaurant at The Landmark will hit the spot. Order a tasting menu,

(from HK$870, two-person minimum order) and sip a Rubabu—rhubarb-infused
sake with vodka and passion fruit while
soaking up the contemporary Japanese
ambience. Walk about The Landmark and
browse the premium shops. You can also
try Times Square, Pacific Place—HK is just
pouring with brands.
Try authentic Chinese. Why not go to
the dried food street? Located at Des Voeux
Road West, Sheung Wan, you’ll find rare and
expensive items like dried abalone and dried
scallops, and a vast array of other dried seafood, tonic foods and traditional medicine
stores. Also try “Herbal Medicine Street”
which is Ko Shing Street, and Ginseng and
Bird’s Nest Street, Wing Lok Street and
Bonham Strand West.
Have fun with the kids. Hong Kong Disneyland. Need I say more?
Ever changing, fast-paced and dynamic,
you never go to the same Hong Kong twice.
Give it a go! Call Griffin Sierra at 8982451 to 57 or email sales@griffin-sierra.
com.ph. Look for Mitzi, Allan or Shiena
and make your next trip a unique Hong
Kong experience.

By Carla Atienza

Scour the shopping districts for bargains till you drop!
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What’s new

By Cherry Pineda

from ABS-CBN Publishing this July
more with over
Celebrate the magic
100 exclusive preStarStudio Magazine presents a glittering folio of Star Magic artists this July in celebration of 18 years of Star Magic. Learn about
the early struggles of Piolo Pascual, Bea Alonzo, John Lloyd
Cruz, Kristine Hermosa, Sam Milby, Diether Ocampo, Angelica
Panganiban, Shaina Magdayao, Gerald Anderson, Kim Chiu and

stardom photos.
Other highlights
are Robin Padilla’s
“Wowowee” stint
and a first look at
Melai Cantiveros’
brand-new h ome.

Let the
games
begin with ‘Chalk’!

Cover boys Jens Knuttel of FEU, Paul Zamar of UE and Clark
Bautista of UST talk about their school’s chances and how they’re
going to help bring their team to the final four—maybe even
the championships! JRU’s Nate Matute, Mapua’s Jonathan Banal, Letran’s Kevin Alas and other NCAA ballers also share their
strategies for the season. Meanwhile, Ateneo volleybelle Asia
Urquico, UP Pep Squad’s Pauline del Rosario and Ateneo track
star Ally Lim, among others, dish about their kikay side. Plus,
check out the many ways you can rock the latest sportswear!

‘The Buzz Magasin’: At home with JLC

The Buzz Magasin got the chance to peek at John Lloyd Cruz’s
new house in Antipolo. He also gave a statement about his relationship with Shaina Magdayao. Get the in-depth story on the
Willie-Jobert brawl, and find out which side will you be taking.
The Buzz Magasin did the honor of labeling Aga Muhlach as the

ROCKWELL POWER PLANT FINDS

Weather

wise
By Tracey Castillo

Editorial Advisory Board
Executive Editor
Contributing Editors
Carla Paras-Sison (Benpres)
Maite Bueno (Meralco)
Estela de la Paz (First Gen)
Kane Choa (ABS-CBN)
Hazel Velasco (FPHC)
Rafael Alunan III (Wellness)
Circulation
Editorial and Layout

Boo Chanco / Danny Gozo
Rosan Cruz
John Rojo (Bayan)
Arlene Torres (SkyCable)
Sheila Quieta (ABS-CBN Publishing)
Vienn Tionglico (Rockwell)
Vanessa Suquila (LGFI)
Lucy Torres (Tel. 449-2468)
Mousetrap Publishing
LopezLink is published by Lopez Holdings
Corp. PR Group
4/F Benpres Bldg., Ortigas, Pasig City
Telefax: 633-3520
For feedback, please email rcruz@benpres.com.ph

Available online at www.Lopezlink.ph

BE prepared for the rainy days! Go out and
enjoy these one-of-a-kind finds at the Power
Plant Mall.
Rue 202
No need to fear muddy water with water-resistant shoes. Plastic is fantastic for this season.
With a variety of colors to choose from, Rue
202 at the Archaeology Annex gives you
every reason to stay fashionable even when
it rains.
Celio
Guys, it’s time to suit up in a sleek silver
jacket that will keep you warm and dry at
work or play. Designed especially for the
rainy season, grab this and other great
stylish finds only
at Celio, R1
Level.

yummiest grandpa in showbiz. We also have an exclusive interview with Tom Rodriguez and Hermes Bautista from “Pinoy Big
Brother Double Up.”

‘MYX Mag’ salutes K-Pop

You asked for it, now it’s here: The MYX Mag K-Pop special! Supergroup Super Junior is on our super special cover (yes, we managed to fit all 10 of them). That’s not all—there’s more SuJu awesomeness inside, including backstage insights and photos of their
recent trip to Manila! We also feature the best acts to come out
of Korea! We have articles on Girls’ Generation, 2NE1, 4Minute,
BEAST, Big Bang, BoA, f(x), FT Island, Rain, SHINee, SS501,
TVXQ, UKISS, Wonder Girls and more!
Get the newest issues of your favorite magazines at leading bookstores and magazine stands nationwide. Get a free 1 issue for every
12-month subscription (for a total of 13 issues). For inquiries, call
ABS-CBN Publishing Inc. at (02) 455-9434 or visit us at http://
abscbnmags.multiply.com.

Tokyo Posh
Tokyo Posh at the R2 Level is the only
place dedicated to giving you bona fide
semi-permanent hair extensions that look
and feel like your own hair. Change your
look drastically in minutes and be
freed of frizz this season.
SOFA Retail Lab
Waterproof? Tear-proof? Grab a
bottle of weatherproof liner sealer
from bareMinerals that will keep
you looking glamorous even in
the most humid weather. Don’t
forget to try other products from their
line at the Sofa Retail Lab in the Archaeology Annex.
Accessory Lab
Don’t fear for your leather bags because
Cath Kidston is now available
in Accessory Lab! Products
include this wet-proof bag
just right for the rainy
season. Be stylish
and armed with
the right accessories all at the same
time!
July events
Treat yourself to
low, low prices
in Power Plant
Mall’s Midyear
Sale from July 14! Shop and get
discounts that go
up to 70% off on selected items. You can even
get a chance to win one of four iPads to be
raffled off! Shopping doesn’t end there because

the Multiply Bazaar offers a haven of our favorite online products. Good and rare finds
await you at the Rockwell Tent from July 911. Mark your calendars now!

