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Business Segments
Media Networks & Studio Entertainment Cable, Satellite & Broadband

Digital & Interactive Media Consumer Products & Experiences

- Pay TV (Cable & 
Satellite)

- Broadband

- Online
- Mobile
- Over-the-Top

- Live events
- Themepark
- Home shopping
- ABS-CBN store

- Entertainment
- News
- Global
- Film & Music
- DTT
- Sports
- Cable networks
- Publishing



2016 Highlights
ABS CBN delivers a PHP3.5B net income, a 39% YoY growth

Media Networks
and Studio Entertainment

o Remainsstrong at net income of P4.2 billion, 18% YoY improvement
o Net income margin expanding from 11% to 13%, 28% YoY improvement
o ABSCBN leads in total national day ratings and audience share boosted by 

strong Mega Manila ratings
o Distributed 2.3 million DTT boxes (cumulative) by end of year
o Record-breaking box office performance of Super Parental Guardians at 

P600 million

Cable, Satellite 
and Broadband

o Added 150,000 subscribers, a 17% YoY improvement
o Broadband revenue grew by P811 million, a 49.2% YoY growth
o Successful launch for DTH business with 112,000 subscribers in 7 months

Digital and Interactive 
Media

o 7 million registered users in ABS-CBN owned OTT platforms
o ABS-CBN.com is the #1 Philippine based website across all categories in the 

Philippines
o Digital advertising revenue grew by 26% YoY 

Consumer Products 
and Experiences

o ASAP Live in New York City entertained close to 9,000 live audience
o Kidzania opened its facilities to 362,000 visitors for the year



Consolidated 2016 Financial Results
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Consolidated 2016 Financial Results

6%
7%

9%

2014 2015 2016

Net Income Margin

22%

20%

22%

2014 2015 2016

EBITDA Margin

8%

9%

11%

2014 2015 2016

ROE

+ 1%

+ 2%

0%

0%

- 2%

+ 2%

0%

+ 1%

+ 2%



Consolidated 2016 Quarterly Financial Results
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Consolidated 2016 Quarterly Revenue
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Consolidated 2016 and 2015 Quarterly Costs and Expenses
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Consolidated 2016 Segment Report

Segment 2014 2015 2016 2014 2015 2016

Media Networks & Studio Entertainment  24,645  28,511  30,568   5,030   4,719   6,179 
Margin 20% 17% 20%

Cable, Satellite & Broadband    7,764    8,083    8,761      404      186     219 
Margin 5% 2% 2%

Digital & Interactive Media      653      712      781  (2,134)  (1,155)  (1,265)

Consumer Products & Experiences      482      971    1,520    (126)     (157)    (193)

Operating Income Operating Revenues 



Free-to-Air
Advertising revenue growth at 15% YoY

Source: Kantar Media TV Ratings Measurement

Total Day National Audience Share for 2016

CHANNEL 2014 2015 2016

ABS-CBN 46.67  47.03  49.58  
GMA 7 33.90           35.50           33.80           

TV 5 9.20             7.40             6.50             

Other FTA 3.80             3.90             4.10             

Other Cable 6.60             6.50             6.50             

17.0
19.4

22.4

2014 2015 2016

Advertising Revenue

+ 15%



Source: Kantar Media TV Audience Measurement ςTotal Homes, Total Philippines (Urban + Rural)
Period covered excludes Holy Week

ABS-CBN

GMA

TV5

Channel 2 Audience Share
ABS CBN Channel 2 leads across all time blocks
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ABS-CBN leads in total day national ratings with shows 
dominating Top 20 spots in 2016

Source: Kantar Media TV Audience Measurement ςIndivs13+, National 

RANK CHANNEL PROGRAM RATINGS

1 ABS-CBN FPJ's Ang Probinsyano Mon-Fri 40.0        

2 ABS-CBN The Voice Kids Sunday Sun 38.2        

3 ABS-CBN The Voice Kids Saturday Sat 37.0        

4 ABS-CBN Pangako Sa'yo Mon-Fri 34.3        

5 ABS-CBN Dolce Amore Mon-Fri 33.8        

6 ABS-CBN Pilipinas Got Talent Sunday Sun 32.0        

7 ABS-CBN Pilipinas Got Talent Saturday Sat 31.9        

8 ABS-CBN Dance Kids Saturday Sat 31.2        

9 ABS-CBN Pinoy Boyband Superstar Sunday Sun 30.8        

10-11 ABS-CBN Dance Kids Sunday Sun 30.7        

10-11 ABS-CBN Wansapanataym Sun 30.7        

12 ABS-CBN TV Patrol Weekday Mon-Fri 30.6        

13 ABS-CBN MMK 25 Sat 29.9        

14 ABS-CBN Pinoy Boyband Superstar Saturday Sat 29.1        

15 ABS-CBN Home Sweetie Home Sat 24.9        

16 ABS-CBN Magpahanggang Wakas Mon-Fri 24.4        

17 ABS-CBN Goin' Bulilit Sun 23.3        

18 GMA Encantadia Mon-Fri 23.2        

19 ABS-CBN Rated K Handa Na Ba Kayo? Sun 21.3        

20 GMA Alyas Robinhood Mon-Fri 21.0        



TV Patrol & UKG: Most watched news programs

*TV Patrol ratings based on quarterly average
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Halalan & Ms. Universe: Most watched broadcast coverage

40.6%

Source: Kantar Media TV Ratings Measurement



Sports & Action: Most number of Sports Properties on Free-to-Air

Launched our high -definition 
cable channel on Sky Cable and 
Destiny Cable in 2016



International Business
Generated P5.9 B in revenues, 14% of total revenues 

TFC Channels Program Syndication Territories
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